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Find out the UK results from the GRBN Global Trust Survey 2020 in this webinar in
partnership with the MRS.

During the webinar, GRBN's Executive Director, Andrew Cannon, will present the key
findings from the research and Jane Frost CBE, CEO of MRS, will give her views on what
it all means for the UK sector... Register here
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e .—.=] A recorded webinar

Participants are the lifeblood of market research, allowing us to deliver quality data and
insights to decision-makers. As the competition for people’s time continues to intensify, we
need to collectively and individually step up our game and offer research participants not
just good, but great experiences.

In this recorded webinar industry experts Andrew Cannon (GRBN), Melissa Waetzman
(RTi Research), Raina Rusnak (Peapod Digital Labs), Lisa Wilding-Brown (InnovateMR),
and Kerry Hecht (Echo-MR) share practical advice on how to improve the research

participant user experience....Watch the recording here
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PAI ‘®#: GRBN Global Trust Survey - the

Parel Marketing interactive L
- | view from Korea

Min Hee Cho, Panel Marketing
interactive Co., LTD.

Generally speaking, the levels of Trust are based on expectations. Professors such as
Barber also argue that the degrees of Trust may vary with universal expectations for the
preservation and performance of the natural order or ethical social order, and with
exceptional expectations more specifically paying attention to the roles or responsibilities
of a human being in social relationship perspective... Read more

e the ROI of insights?
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GRBN Global Trust Survey -
Gods not Kings

Neil Cantle, Rakuten Insight

“Familiarity can no longer be a necessary condition for trust. We also confuse trust
with familiarity" - Robert C. Solomon Quote

To play their part in building a trusting relationship between the general public & market
research, GRBN recently conducted The Global Trust Survey 2020 with many partners
globally, including Rakuten Insight. Globally, approximately 10,000 people participated
and in Japan, 1,000 participants came from Rakuten Insight’s proprietary panel... Read
more
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Research is as Adaptable as
your Business - How to Pivot
and Ensure Success

By Luca Bon, Toluna

What’s been happening out there

What started out as weeks has now evolved into months of unprecedented disruption in
consumer behaviors and priorities. Driven by product availability and other dynamics of
COVID-19, many consumers have:

e Purchased from new product categories

e Made brand and/or product substitutions... Read more
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GLOBAL RESEARCH HEROES ARE CREATING A BETTER"_WORLD
NOMINATE A HERO YOU KNOW TODAY
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Insights Resource Guide for the
Insights Industry

By Merrill Dubrow, MARC Research

"If you are currently working, transitioning jobs or entering the marketing research
Industry, the Insight Resource Guide (IRG) is a valuable resource covering a broad
variety of topics, such as influential suppliers, clients and some of the impactful people to
know. The entire guide is user friendly with every picture, link and email address

interactive”... Access the guide

MRS Updates Data Transfer
Guidance

The Market Research Society (MRS) has updated its guidance on international transfer
of personal data following a judgement from the Court of Justice of the European Union

(CJEU)... Read more
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Featured Event

3 Silver partners Webinar: GRBN Global
SRR innovatefi; @t Trust Survey- UK highlights

Global Trust August 19th 2020, 2pm BST

Survey
2020 : Register here

AMRA® @ | i ARIA  Zefamro

RESEARCH
COMMITTEE

INOUSTIO AL LLANCE

S

GRBN, 1156 15th Street NW, suite 302, Washington, DC 20005, United States


https://grbn992.acemlna.com/lt.php?notrack=1&s=27d0b20bdebc0d94c9b26eb44de6301f&i=364A517A4A6275
https://grbn992.acemlna.com/lt.php?notrack=1&s=27d0b20bdebc0d94c9b26eb44de6301f&i=364A517A4A6275
https://grbn992.acemlna.com/lt.php?notrack=1&s=27d0b20bdebc0d94c9b26eb44de6301f&i=364A517A4A6266



