
keeping members
informed and involved

It has been a great start to the year with our
Association going strong – lots going on across our
committees and working groups – all working on
behalf of the membership.

If you are working in the Forecasting area why
not think about joining in the discussions in
our Forecasting Group which was formed
in 2018?

In addition the Devices and Diagnostics
Group have re formed and are looking at
initiatives to support members.

Code of Conduct –
The review of our code is underway
and we are preparing for our new
Code to be launched ready for the
start of the next membership
year (starting 1 October 2019).

What did we discuss on ethics at the UK meeting?

The issue about revealing and not
revealing the name of the
sponsoring company

When you are provided with lists how do
we know if the people on the provided
list are OK to do market research?

Bernadette Rogers
General Manager

generalmanager
@ephmra.org
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Copy  Deadlines
For the June 2019 News –
deadline is 15 April

For September 2019
post conference news  –
deadline is 7 July

Send to:
generalmanager@ephmra.org
www.ephmra.org

Get in touch
If you have any enquiries, suggestions or
feedback, just email us:

Bernadette Rogers, General Manager
Email: generalmanager@ephmra.org

Keep up to date
EphMRA communicates with
members as regularly as practical:

-   Send out emails
-   Post on our LinkedIn page: 
-   Use Twitter – follow us: 

NEW!
Facebook page – follow us on Facebook and get immediate
notifications in your own FB feed

Just like our page – easy and simple.

2

Find out all the latest news on our Warsaw conference
https://www.ephmraconference.org/
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Thomas Hein
Thermo Fisher Scientific
Board Industry Member,
Past President

Karsten Trautmann

Merck KGaA
Board Industry Member,
President

Nicola Friend
AstraZeneca
Board Industry Member

Bernadette Rogers
General Manager (non voting)

Charles Tissier
Treasurer (non voting)

About the Board

Xander Raijmakers
Eli Lilly
Board Industry Member

Richard Hinde
Norgine
Board Industry Member

The management of the Association is undertaken by the Board, which derives its authority from
the members, and is responsible for fulfilling the objectives of the Association having regard to
the decisions taken by the members at the Annual Meeting.

The Board comprises the following members:

• President
• Vice President
• Past President

Up to 5 supplier members may be appointed to the Board. The number of Supplier Members
appointed to the Board must not exceed the number of Industry Board members.

Members of the Board for 2018 - 2019 are shown below and on the next page. 

• up to 5 regular Board members
• Treasurer and General Manager (non voting)

Gabi Gross
Thermo Fisher Scientific
Board Industry Member
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Richard Head
Director
Research Partnership

richardh@researchpartnership.com

Fenna Gloggner
Head of Client Relations,
Healthcare Research Worldwide

f.gloggner@hrwhealthcare.com

Amr Khalil
Managing Director,
Ripple International

amr.khalil@ripple-international.com

Anton Richter
CEO
M3 Global Research

Anton.Richter@eu.m3.com

Sarah Phillips
Senior Principal
IQVIA

sarah.phillips@iqvia.com

Feel free to contact any
Supplier Member of
the Board - 
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Submission 5:
Ipsos ECE by Ellie Tait, Research Manager

Title:
Improving the uptake of HIV testing and treating
among young,high-risk men in South Africa

Submission 6:
Hall & Partners by Hannah Chalkley, Strategy Director

Title:
Improving the lives of MS patients through integrated
insights

Submission 7:
Brains & Cheek Sian Lewis, First Officer

Title:
Mona Lisa – Building an iconic brand

Submission 8:
suAzio by Jasper van de sande, Business Consultant and
Matthew Francis, Business Consultant

Title:
Win/Loss analysis – build your tender strategy

Award:
Future Leaders –
MR Excellence Case
Study Award

Submission 1:
HRW by Faye Holmes, Senior Research Manager

Title:
Outlining key learnings from a mult-market, dual
phase segmentation study 

Submission 2:
Insight Dojo by Daniel Rayner, Associate

Title:
Using an integrative design to identify opportunities
for appropriate early usage of a pioneering hospital
antibiotic

Submission 3:
Kjt Group by Clare Murphy, Senior Research Associate

Title:
Innovative Patient Adherence Research

EphMRA newsletter

EphMRA MR Excellence Awards 2019

EphMRA colleagues are engaged in a huge range of
healthcare market research initiatives, studies and projects
and the Board wants to take this opportunity to learn
more and to enable members to showcase their
expertise. 

We are delighted to announce that we have received the
following submissions for the MR Excellence Awards for
2019.  We are currently preparing for the next steps when
the submissions are assessed and will get back to you
then with an update.

Award:
Business Impact
through Innovation

Submission 1: 
Ipsos and Janssen-Cilag by Lucy Bennett: Research
Director and Stewart West: EMEA Market Research
Manager Immunology

Title:
A 360° Evaluation of the Evolving Biosimilar Landscape

Submission 2:
Kjt Group and Optum by Stuart O’connell, Senior
Research Manager and Natalie Erickson, Consumer
Insights Manger

Title:
Breaking down walls: understanding the needs of
sensitive populations

Submission 3:
Janssen and Cello Health Insight by Stewart West, EMEA
Market Research Manager – Immunology Janssen and
Gavin Buck, Director, Cello Health Insight

Title:
Enabling Janssen to bring stability to ibd patients

Submission 4:
Janssen and Research Partnership by Sarah Fletcher,
EMEA Business Insights Manager and Richard Head,
Director, 

Title:
Using facial analysis to uncover deeper reactions tp
pharmaceutical communication materials

– sponsored by Adelphi

– sponsored by AplusA
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Agility Utility: secrets to fast 
research with lasting impact 
If you want to go fast, go alone. If you want to go far, go 
together.  African Proverb  

This often-quoted African proverb is 
one exception, Agile research. In our opinion, in Agile research, 
teamwork and collaboration are the central component of making the 
research work quickly, AND have far-reaching or lasting impact for 
brands. 

The trend for Agile and Sprint product development is increasing in 
the pharmaceutical space, and its origins in software present a speed 

pharmaceutical marketing 
models, that we all need to be prepared for and adjust to. 

To support this shift, the traditional market research approach also 
needs to change, not by re-inventing the wheel, but by carefully 
planning the design around two critical factors, partnership and 
process, right from the research outset, to ensure the research can go 
both, fast and far. 

Partnership 

Collaborative partnerships are critical to project success, and a 
successful Agile research approach typically incorporates the 
following three to deliver fast and far research: 

Long-term agency/client partnerships (rather than per-project 
partnerships) 
 
Fast: through saving time in on-boarding; multiple projects can be run 
concurrently and KPIs and research material structures can be agreed 
upon at the outset. 
Far: agency is up to speed on product strategy and project aims, better 
able to contextualise findings; learnings are easily transferable from one 
project to the next and findings are reduced to core essential learnings; 

 

 

Multidisciplinary expertise (collaboration with in-house or consultant 
thinkers in behaviour, technology, user experience, or design) 
 
Fast: research 
chain, reducing miscommunications and streamlining deliverables to fit 
unique models (e.g. user journeys, RAG maps, heuristic identification). 
Far: the number of iterations is reduced by the right expertise at all 
points in the process; recommendations have been stress-tested 
through multiple analytical lenses. 
 

Participant collaboration (collaborating directly with respondents and 
keeping them engaged over the long term) 
 

Fast: recruitment of participants at outset to generate ready panels 
and/or online communities; reduced need for retrospective analysis due 
to methodologies with participant interaction. 
Far
delivered, prized by senior stakeholders. 
 

Process 

The speed of Agile research requires careful planning and 
consideration of the research process, specifically in regard to 
where compromises are acceptable or not within 
methodology selection, fieldwork and analysis, and results. 

Methodology selection 
 
Compromise: on the 
based around behavioural methodologies like observation, eye tracking, 
digital tracing, social media listening, and developer groups, which rely 

 
 

No compromise: on the reality of the implementation to ensure 
responses reflect the fast and distracted nature of true use. 
 
Fieldwork and analysis 
 
Compromise: on waiting for the full sample as analysis and feedback 

 
No compromise: on the thinking and insight to make sure findings 
are not lacking depth. 

Results 
 
Compromise: on PowerPoint! Traditional report writing is 
abandoned in favour of delivering dashboards, backroom workshops, 
email summaries, infographics, sketches or videos. 
No compromise
and track KPIs, record customer learnings and collate results on a 
central resource hub. 

mind throughout the partnership, can help both, client and agency 
successfully align with Agile product development approaches without 
limiting the integrity and impact of critical customer feedback in the 
process.  

 



EphMRA returned to our usual venue in Berlin, the
Umweltforum Auferstehungskirche, Pufendorfstrasse, as it
offered a great space to network with colleagues and learn
from a range of excellent speakers.

There were 5 sessions, featuring an array of enlightening
speakers and papers and discussion sessions.  The day started
with 2 different member forums – one for agencies/suppliers
and the other for pharma/healthcare colleagues, which were an
opportunity for delegates to raise questions about GDPR which
were then discussed during the later session and panel
discussion on this highly important subject.

The meeting was held in German, with no translation available
into English for delegates.

Speaker and discussion Sessions: 

Hidden in plain sight: translating knowledge to
meaning

Speakers: Fenna Gloggner, HRW & speaker tbc, Bayer.

GDPR update and discussion

This session will provide attendees with an update on
GDPR from several

perspectives and will focus on key issues of high
importance in our industry:

-   Target lists
-   Rights of the data subject and documentation

Panellists: Michael Stockmann, Consultant in Data
Protection; Gerrit Burghardt, Searchlight.

Moviemento – the power of video

Speaker: Barbara Lang, Point Blank Research & Consultancy 

From gamification to creating an immersive
experience

Speakers: Anna Dnes, The Planning Shop & Annalena
Lahav, Bayer Pharma 

‘World Café’ Session

Following our 3 innovative papers, this is an opportunity
for you to engage in lively,

high energy round table discussions in groups to explore
the implications for our

businesses from these papers. What do they mean practice
for you?

The event was convened by; Yvonne Engler of Bayer Pharma
AG, Katja Birke of Produkt + Markt, Johanna Glaser of Point
Blank Research & Consultancy and Janine Ruhl of Sanofi.

The 8th Germany Meeting was convened in Berlin on Tuesday,
26 March and comprised excellent speakers and discussion sessions -
a not to be missed day for anyone working in Germany

8
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Conference Workshop

Increase your impact 

Richard Newman
Tuesday 25th June 2019     12.30pm - 4.30pm
EphMRA Conference, Warsaw

How to register

We are very excited to announce that Richard Newman 
from BodyTalk will be returning to run a workshop at the 
2019 EphMRA Conference. Learn how to speak with more 

by attending this 4 hour workshop at the 2019 EphMRA 
Conference in Warsaw.

Workshop objectives
Designed for you to gain a dynamic and persuasive  
communication style, this workshop will prepare you for  

 
you need to make a greater impact. 

Who should attend
This workshop is aimed at anyone who wants to increase  
their personal impact at work. Whether you need to improve  
your pitching, make compelling presentations, or improve  
day-to-day communication.

What you will learn
You will leave with a more dynamic and persuasive  
communication style, be able to speak with more authority  
and impact, and have gr

The interactive workshop  
will include:

 Presence, Gravitas  
  - gain advanced 
 speaking techniques that allow
 you to incr
 work in all types of situations.

 Powerful Scripting - discover 
 the essential elements that all
 effective business stories must 
 have in order to captivate  
 your audience. 

 Personal Practice and  
 Coaching - apply everything you
 have learned to an upcoming 
 event, with an opportunity to
 practice and gain feedback from
 your colleagues.

Decide how you will apply everything 
you have learned in the coming 
weeks, so that you gain lasting  
value from the session.

The cost to attend the workshop is 450 euros. You can only attend this workshop if you are a 
conference delegate. To register and secure your place on the workshop, please contact 
Bernadette Rogers on generalmanager@ephmra.org.

  

Don’t miss out – sign up now. Limited spaces available.

On the day

9

Our Learning and Development Committee (LDC) have been
reviewing all the feedback received from delegates at the
conference and other EphMRA events about topics of interest
for further training and the committee is delighted to be
offering 2 workshops at the conference in June on topics which
we hope will interest and inspire delegates.

In 2019, EphMRA is offering 2 workshops on completely
different topics.  Both will be run by fantastic professional
speakers, so it will be very difficult to choose which one to
attend!

Both workshops will last 4 hours - 12.30 - 16.30 on Tuesday 25th
June, with a light lunch being provided at 12.00 for attendees.

2019 Conference update EphMRA newsletter



Conference Workshop

Measuring and demonstrating 
ROI: Building the business  
impact of insights
Andrew Cannon, GRBN

Tuesday 25th June 2019     12.30pm - 4.30pm

EphMRA Conference, Warsaw

How to register

ROI – It’s a term that we hear a lot in business and one we 
are hearing more and more used with reference to Insights 
and Analytics as budgets are either shrinking or expanding. 
Corporate researchers’ ability to measure and promote the 
significant ROI they provide to their organisations is critical 
to their ongoing success. Many Insights departments want 
to be seen as a “strategic consultant” to the business, yet 
too often the department can be considered as reactive and 
functional rather than strategic by its internal clients. That’s 
not necessarily because they are; it’s due at least in part to 
so few departments being bold enough to market the value 
they provide in terms of ROI to their organisations. 

So it’s not surprising to learn that a joint GRBN/BCG study conducted in 

2017 showed that consumer Insights departments that ARE measuring and 

reporting the ROI of insights are more likely to be seen as strategic business 

partners, with growing resources, more discretionary budget and a seat 

at the decision-making table. Insights has the opportunity to become the 

rocket fuel that drives the increasingly consumer-centric decision making 

environment. We just need to get better at measuring and communicating 

the ROI of what we do. Against this backdrop EphMRA is pleased to 

announce that Andrew Cannon, Executive Director of the Global Research 

Business Network (GRBN), will be delivering this workshop at the 2019 

EphMRA Conference in Warsaw. 

Read on to find out why you should attend. 

The workshop will be interactive  

and include round table discussions 

on concerns, issues and needs.   

The focus will be on:

• Discussing the results of the

 BCG analysis completed prior

 to the workshop.

• Learning the different  

 dimensions of the GRBN

 framework.

 

• Learning how to get started

 with measuring your own ROI

 and demonstrating your  

 business impact.

Discovering key findings and insights 

from the latest research-on-research 

and best practices. In addition 

EphMRA is pleased to include in the 

workshop a copy of the GRBN ROI 

Invest in Insights Handbook.

The cost to attend the 4 hour workshop is 450 euros. You can only attend this workshop if you  
are a conference delegate. To register and secure your place on the workshop, please contact 
Bernadette Rogers on generalmanager@ephmra.org.  

Don’t miss out – sign up now. Limited spaces available.

On the day

10
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EphMRA relies on the expertise and dedication of our Steering Committee to ensure that
the annual conference provides all delegates with great insights and opportunities to
network with colleagues from all over the world.  Our Committee is already starting to
work on the programme for 2018 and will meet in October to discuss.

the submissions which will have been received over the summer.  

Our Steering Committee comprises of the following people from Agencies and
Healthcare companies and EphMRA wishes to thank all of them for all their hard work in
advance and during the conference.

Xierong Liu

Director
Elma Research - UK

Vicky Burke

Director of Client Services
Fieldwork International - UK

Erik Holzinger

Managing Director
groupH - UK

Katy Irving

Research Director
HRW - UK

Dennis Engelke

Director
Jazz Pharmaceuticals - UK

Viv Farr

Managing Director
Narrative Health - UK

Jill Wilson

Global Qualitative Leader
OSG - UK

Tracy Machado

Director
Pheonix Healthcare - UK

Amr Khalil

Managing Director
Ripple International - UK

Letizia Leprini
Customer Business Insights 
Bayer Pharmaceutical
Division - Switzerland

Sarah Phillips

Senior Principal
IQVIA - UK

Mike Pepp

Account Director
Blueprint Partnership - UK

Carolyn Chamberlain

Business Unit Head
Assure BrandPanels - UK

Thanks to our Steering Committee for 2019

EphMRA newsletter
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Having held our annual conferences over the past few
years in conference centres, where delegates have to stay
in local hotels, we are for 2019 returning to a venue where
you can enjoy the conference and stay on site overnight.
This means minimal travel and an even greater
opportunity to network with colleagues beyond the 

conference hours.  Warsaw is a unique venue, offering
wonderful cultural sites, as well as great business
opportunities.  

Our venue for the 2019 conference is:
The Hilton Warsaw Hotel and Convention Centre,
Grzybowska 63, Warsaw, 00-844, Poland

EphMRA is dedicated to continuously developing the
Code of Conduct. Members provide us with a lot of
comments and feedback on the Code, which is very
welcome, as it helps us with this development.

To enable the Ethics Committee to be able to give the
comments received due consideration we are opening
the Code Consultation period. In preparation for the 2019
update all members were invited to submit comments
until 15th March 2019.

The Code update is now being aligned with the
membership year and will no longer be launched in
January, but in October.

This is the only period when you can submit your
comments, as immediately after this, we will be working
on a revised and updated Code of Conduct.

The Ethics Committee have reviewed your feedback and
will take it in to account as far as is practical and
appropriate within the updated Code.

2019 Conference - Venue:

21

Ethics Update

Code Consultation opened until 15 March 2019 – thanks for
all the input received

EphMRA newsletter



Please log into the members area of the web site to
find the update document about the type of incentives
you can offer country by country. It’s an easy to
reference guide.

Changing the framework for research? Impact of the
GDPR on healthcare market research

and 

Brexit: What we really know will change? International
Transfer of Personal Data • EU representative
One stop-shop mechanism.

At the 27 February London
meeting updates were given on:

22
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Marcel Slavenburg

SKIM - Netherlands

Alexander Rummel

Aurum Research - Germany

Chetan Taylor

Branding Science - UK

Jayne Shufflebotham

IQVIA - UK

An-hwa Lee

Research Partnership - UK

Jana Rueten

M3 Global Research - UK

Cristiana Carata

Instar Research - UK

23

Learning & Development Committee

EphMRA newsletterCommittee News



You can now find on the web site the 2019 NFC
files including the poster

The Committee meets annually to:

Discuss developments in dosage forms and delivery systems

Agree on new, changed and deleted NFC classes for the ongoing development of the NFC system

Agree requests for NFC changes for specific products

Please contact the Committee to discuss issues relating to the NFC Classification System.

Perhaps you have a new dosage form and would like to know how it would be classified or if it will

receive a new NFC?

Then get in touch.

www.ephmra.org

MIDAS AND NATIONAL DATABASES

NFC1 = A      All oral solid ordinary forms 

NFC12 = AC   All ordinary capsules 

NFC123 = ACD   All ordinary enteric-coated capsules 

NFC2 = M All ampoules

NFC23 = MB All dry ampoules

Tablets

Coated Tablets

Capsules

 
Solid Special 
Forms

Powders/ 
Granules

Gases

Liquids

 
Pressurised 
Aerosols

Baths

Teas

Suppositories

Ampoules

 
Syringes

Vials

Infusions

Cartridges/Pens

Ointments

Creams

Gels and Sols

Medicated 
Dressings

Not in Use

Other Special 
Forms

Medical Aids

..A ..B ..C ..D ..E ..F ..G ..H ..J ..K ..L ..M ..N ..P ..Q ..R ..S ..T ..V ..W ..X ..Y ..Z

Orally 
Disintegrating 

Tablets 

Tablets

Gelatin-Coated
Tablets

Coated/ 
Sugar-Coated 

Tablets

GranulesPowders 

Solid
Substances

for Baths

Tea Extract 
Liquids

Teas 

Suppositories
Adult

Suppositories 

Dry
Ampoules

Ampoules

Dry

Syringes
Syringes 

Dry VialsVials

Infusion Dry
Ampoules

Infusion 
Ampoules

Cartridges Dry 
Cartridges

Pastes

Creams

Ointments

Gel DropsGels and Sols

Cotton with
Substance

Plaster  
with 

Substance

Cotton
without

Substance

Plaster 
without 

Substance

Film-Coated
Tablets

Dusting Powders
Dermatological

Sprays
without

Pressure

Collodion/ 
Lacquers

Pressurised
Powders

Pressuried 
Aerosols

Suppositories
Paediatric/

Children

I.V.
Ampoules

I.V.

Syringes

I.V. Vials

Infusion
Vials/Bottles

Gauze/
Fleece with
Substance

Gauze/
Fleece without

Substance

Enteric-Coated
Tablets

Enteric-Coated
Capsules

Pellets

Medicinal/
Pharmaceutical

Solid
Substances

I.M.
Ampoules

I.M.

Syringes

I.M. Vials

Infusion
Dry Vials/

Bottles

Pads with
Substance

Pads without
Substance

Buccal
Tablets

Buccal
Capsules

Lozenges 

Liquids for
Inhalation

S.C.
Ampoules

Intradermal 
Ampoules

S.C.

Syringes

Intradermal 
Pre-Filled 
Syringes

S.C. Vials Intradermal 
Vials

Infusion
Bags

Tampons
with

Substance

Tampons
without

Substance

Sublingual
Tablets

Sublingual
Coated
Tablets

Biting
Capsules

Chewing 
Gum

Sublingual
Powders/
Granules

Sublingual
Liquids/

Drops

Infusion
Cartridges

Pre-Filled Pens Dry  
Pre-Filled 

Pens

Unit Dose 
Cartridges

Chewable
Tablets

Chewable
Coated
Tablets

Chewable
Capsules

Sweets/
Candy/

Bonbons

Bandages
with

Substance

Food
Ready
to Eat

Bandages
without

Substance

Tablets

Powders/
Granules

Oils

Bath OilsBaths

Autoinjectors

Sponges
with

Substance

Food not
Ready
to Eat

Sponges
without

Substance

Layered
Tablets

Dry
Suspensions/
Syrups/Drops

Instant
Teas

Cigarettes

Tissue
Absorable

Medical Aids

Soluble
Tablets

Soluble
Powders/
Granules

Liquid
Suspensions

Styli and
Wound Cones

Gel and
Colloid

Dressings

Liquid
Emulsions

Bath
Emulsions

Emulsion
Ointments

Unit Dose 
Ointments

Emulsion
Creams

Unit Dose 
Creams

Emulsion
Gels

Unit Dose 
Gels/Sols

Unit Dose
Pwd Inhal

Syrups

Breath-
Actuated

MDI

Transdermal
Systems

Sticks and
Roll-Ons

Membrane-
Coated Tablets

Membrane
Capsules

Ocular
Therapeutic

Systems

Unit Dose
Pwd Inhal

Unit
Dose

Liquids

Breath-
Actuated
CFC-Free

MDI

Transdermal
Patches

Cubes

Unit Dose
Powders/
Granules

Metered
Dose

Liquids
Free  

Multi-Dose 
Liquids

Partial
Baths

Tea Bags

Metered
Dose

Aerosols

Metered-Dose 
Creams

Metered-Dose 
Gels/Sols

Bone
Cements with

Substance

Bone
Cements 

without
Substance

Cakes/
Chocolates/

Bars/ 
Biscuits

CFC-Free
Metered-

Dose
Inhaler

Mechanical
Pessaries with 

Substance

Mechanical
Pessaries

without
Substance

Homeopathic 
Globules

Spirits/
Wines

Cachets

Lotions

Foot
Baths

Pressurised 
Ointments 

and Creams

Vaginal
Suppositories

Instillation
Ampoules

Instillation

Syringes

Instillation
Vials

Dialysis/
Irrigation/
Perfusion
Solutions

Poultices

Fumigation
Candles

 Intra-Uterine 

Inhaler
Capsules

Shaking
Mixtures

Dermatological

Foam
Baths

Pressurised
Foams

Foams
N.O.S

Diagnostic
Sticks

Capsules
Topical

Application

Bath
Tablets

Tea
Tablets

Implants

Diagnostic
Tests

excl. Sticks

Liquid
Soaps/

Washes

Pressurised
Soaps/

Washes

Soap
Pastes

Cream
Soaps/

Washes

Wash/
Shower

Gels

Solid
Soaps/Bars

Enema
Tablets

Enema
Powders

Enema
Liquids

Micro
Enemas

Promotional
Packs

Other
Tablets

Other
Coated
Tablets

Other
Capsules

Other
Special

Solids

Other
Powders/
Granules

Other
Liquids

Other
Baths

Other
Teas

Other
Pressurised

Aerosols

Other
Suppositories

Other
Ampoules

Other

Syringes

Other
Vials

Other
Infusions

Other
Ointments

Other
Creams

Other
Gels/Sols

Other
Medicated
Dressings

Other
Special Forms

Other
Medical Aids

Combi-Pack
Tablets

Combi-Pack
Coated
Tablets

Combi-Pack
Capsules

Combi-Pack
Special

Solids

Combi-Pack
Powders/
Granules

Combi-Pack
Liquids

Combi-Pack
Baths

Combi-Pack
Teas

Combi-Pack
Pressurised

Aerosols

Combi-Pack
Suppositories

Combi-Pack
Ampoules

Combi-Pack

Syringes

Combi-Pack
Vials

Combi-Pack 
Ointments

Combi-Pack
Creams

Combi-Pack
Gels/Sols

Combi-Pack
Medicated
Dressings

Combi-Pack
Other Special 

Forms

Combi-Pack
Medical Aids

JANUARY 2019

FIRST LETTER

A.. Oral Solid Ordinary

B.. Oral Solid Retard or Long-acting 

D.. Oral Liquid Ordinary

E.. Oral Liquid Retard or Long-acting

F.. Parenteral Ordinary

G.. Parenteral Retard or Long-acting

H.. Rectal Systemic

I.. Nasal Systemic

J.. All other Systemic

K.. Oral Topical

N.. Ophthalmic

P.. Otic

Q.. Nasal Topical

R.. Lung Administration

T.. Vaginal/Intra-Uterine

V..  Non-Human Use and Others  

Z.. Unknown

VERTICAL
SECOND LETTER

HORIZONTAL THIRD LETTER

.A.

.B.

.C.

.D.

.E.

.F.

.G.

.H.

.J.

.K.

.L.

.M.

.N.

.P.

.Q.

.R.

.S.

.T.

.V.

.W.

.X.

.Y.

.Z.

Liquid
Drops

Liquids

Capsules

Gases for 
Inhalation

.LA .LB .LC .LD .LE .LF .LG .LH .LK .LL .LM .LN .LP .LQ .LR .LS .LT .LV .LW .LX .LY .LZ .LJ 

.AA .AB .AC .AD .AE .AF .AG .AH .AK .AL .AM .AN .AP .AR .AS .AT .AV .AW .AX .AY .AZ .AJ .AQ 

.CA .CB .CC .CD .CE .CF .CG .CH .CK .CL .CM .CN .CP .CR .CS .CT .CV .CW .CX .CY .CZ.CJ .CQ

.DA .DB .DC .DD .DE .DF .DG .DH .DK .DL .DM .DN .DP .DR .DS .DT .DV .DW .DX .DY .DZ .DJ .DQ 

.EA .EB .EC .ED .EE .EF .EG .EH .EK .EL .EM .EN .EP .ER .ES .ET .EV .EW .EX .EY .EZ .EJ .EQ 

.FA .FB .FC .FD .FE .FF .FG .FH .FK .FL .FM .FN .FP .FR .FS .FT .FV .FW .FX .FY .FZ .FJ .FQ 

.GA .GB .GC .GD .GE .GF .GG .GH .GK .GL .GM .GN .GP .GR .GS .GT .GV .GW .GX .GY .GZ .GJ .GQ 

.HA .HB .HC .HD .HE .HF .HG .HH .HK .HL .HM .HN .HP .HR .HS .HT .HV .HW .HX .HY .HZ .HJ .HQ 

.KA .KB .KC .KD .KE .KF .KG .KH .KK .KL .KM .KN .KP .KR .KS .KT .KV .KW .KX .KY .KZ .KJ .KQ 

.MA .MB .MC .MD .ME .MF .MG .MH .MK .ML .MM .MN .MP .MR .MS .MT .MV .MW .MX .MY .MZ .MJ .MQ 

.NA .NB .NC .ND .NE .NF .NG .NH .NK .NL .NM .NN .NP .NR .NS .NT .NV .NW .NX .NY .NZ .NJ .NQ 

.PA .PB .PC .PD .PE .PF .PG .PH .PK .PL .PM .PN .PP .PR .PS .PT .PV .PW .PX .PY .PZ .PJ .PQ 

.RA .RB .RC .RD .RE .RF .RG .RH .RK .RL .RM .RN .RP .RR .RS .RT .RV .RW .RX .RY .RZ .RJ .RQ 

.SA .SB .SC .SD .SE .SF .SG .SH .SK .SL .SM .SN .SP .SR .SS .ST .SV .SW .SX .SY .SZ .SJ .SQ 

.TA .TB .TC .TD .TE .TF .TG .TH .TK .TL .TM .TN .TP .TR .TS .TT .TV .TW .TX .TY .TZ .TJ .TQ 

.VA .VB .VC .VD .VE .VF .VG .VH .VK .VL .VM .VN .VP .VR .VS .VT .VV .VW .VX .VY .VZ .VJ .VQ 

.WA .WB .WC .WD .WE .WF .WG .WH .WK .WL .WM .WN .WP .WR .WS .WT .WV .WW .WX .WY .WZ .WJ .WQ 

.XA .XB .XC .XD .XE .XF .XG .XH .XK .XL .XM .XN .XP .XR .XS .XT .XV .XW .XX .XY .XZ.XJ .XQ

.YA .YB .YC .YD .YE .YF .YG .YH .YK .YL .YM .YN .YP .YR .YS .YT .YV .YW .YX .YY .YZ.YJ .YQ

.ZA .ZB .ZC .ZD .ZE .ZF .ZG .ZH .ZK .ZL .ZM .ZN .ZP .ZR .ZS .ZT .ZV .ZW .ZX .ZY .ZZ .ZJ .ZQ 

.QK .QL .QM .QA .QB .QC .QD .QE .QF .QG .QH .QJ .QN .QP .QR .QS .QT .QV .QW .QX .QY .QZ .QQ 

.JA .JB .JC .JD .JE .JF .JG .JH .JK .JL .JM .JN .JP .JR .JS .JT .JV .JW .JX .JY .JJ .JQ .JZ 

© 

.BA .BB .BC .BD .BE .BF .BG .BH .BK .BL .BM .BN .BP .BR .BS .BT .BV .BW .BX .BY .BZ.BJ .BQ

NFC
(New Form Code)

24

EphMRA newsletterNew Form Codes Committee:



Log into the members area of the web site to find updates from the Classification Committee.

Updates from the EphMRA/Intellus Classification Committee Meeting: Basel 25th -26th June 2018
2019 ATC Developments

The following new class structures were voted on by EphMRA/PBIRG in May/June 2018 and agreed in
principle. These structures will now be used in the next part of the development process which is the detailed
refinement of the rules. 

Please note that these new structures are provisional at this time. The 2019 codes, descriptions and Guideline
text will be finalised and published by the Committee at the end of 2018. The new structures then come into
effect from the beginning of 2019.

If you are a pharmaceutical company with a number of products 
on the market or in the pipeline, then changes to the classification 
structure are a vital part of your strategic planning.  

Every year a significant proportion of Pharma members do not  
return their votes.

Why vote?

Pharmaceutical products are grouped into categories in secondary audits 
according to the EphMRA / PBIRG Anatomical Classification System - voting 
ensures that all companies get a chance to ensure these are the right new 
classes as they can affect a number of pharmaceutical companies.

How are the new classes created?

Proposals for new classes are carefully reviewed by the entire Committee. 
The Committee consults with appropriate involved member companies 
and sometimes with medical opinion leaders to gain input and refine the 
initial proposal. 

The Committee finalises the proposal and it is sent out to the full EphMRA /
PBIRG membership for voting in the second quarter of the year. 

How does the vote work?

Eligibility:

• Only Full (Pharma) Members of EphMRA or PBIRG may vote.

• Each member company is entitled to one vote. If a company has 
membership of both EphMRA and PBIRG then one vote is allowed 
between them.

• A ‘company’ is defined as a corporate entity. In other words, there 
is one vote per corporation, regardless of the number of affiliates 
or subsidiaries (unless any are separate corporate entities).

• Proposals need the approval of a 2/3 majority of the voting 
companies to be passed.

• If a 2/3 majority is not reached, a second count is made of 
interested/involved companies.

• If 2/3 of the interested/involved companies approve,  
the class is approved.

Process:

The vote is completed online and an email is sent to companies 
with the relevant link. This method was introduced last year and has 
proved to be much quicker to complete than previous methods. 

You can abstain on individual proposals. This means that you have 
the flexibility to vote yes or no in an area in which you are involved, 
and abstain in another area. 

What do I have to do as the Pharma company 
contact for EphMRA/PBIRG?

• In advance of the May vote, identify and nominate the person in your 
company who will progress internally and then finalise the vote.

• If you wish, you can provide EphMRA with the email address of 
the nominated person and we can ensure the voting email and 
information go to both of you.

• Look out for the voting email alert which comes out in May.

• Ensure your company registers its vote.

Each year in May the EphMRA/PBIRG Classification Committee contacts all Pharma members of both 
associations to ask for their vote on the proposed changes to the classification structure, for example,  
new classes. These new classes, if agreed, are then available for use in the following January.
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The EarthWorks, the market research arm of OPEN
Health, is merging with communications agencies LEC
and Reynolds Mackenzie, creating OPEN Health PBC,
offering insight expertise in patient and brand
communications. 

Cristiana Carata née Artenie
joins P\S\L Group as Director
for Instar Europe, a role that
will see her strengthen and
develop new key relationships
with European
pharmaceutical companies. 

AURNI extends reach of its ISO 20252-certified marketing
research quality management services with the addition
of Tokyo-based, healthcare marketing research specialist
AMP Research to its member network. Learn more:
www.aurni.com

Research Partnership continues to expand its market
access service, Access Partnership, by welcoming Boon
Yap to the team, which now comprises 4 specialists, led
by Director Brett Gardiner.

Member News

EphMRA newsletterMember News
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