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The new and third edltlon of the
Lexlcon ls available for purchase

at 9 Swtss fancs each.

Facts & Figures
about the Newsletter publication

Copl,,Aclvertising I)eadlinc: April I Jrh 2002.

Aclvenising rates and details are as follows:
Four colour and B&V'acls can bc carriecl.

Priccs arc <Iuoted in Ss'iss francs.

Full Paqe

Ephlf|'A
European Pharmaceutical

Marketing Flesearch Association

25-26!rril 2002
'Developing che Brand. Ephl,lRA - PRM&T

Workshop, Geneva, Sw rzerland

In Brussels durrng rhe week of che conference

24/25 June Positroning - Gertrng it Right

24 June Segmentarion - How ro Effectively
Target & Promote ro the Cusromer

Interner research - Pushing
the Boundarres

Full details on the EphMRA Web Site
www, e ph m ra.o rg

Ouarter Page Half Page

5OO CHF 8OO CHF

Four Colour N,/A 750 CHF 12OO CHF

Prices do not carrv VA'I'

(EphMRA is a S*'iss bascrl dssociation) and invoices
$.ill bc issuctl in S$'iss francs - rrru transfer the

relevant am()unt into our bank acct>unt

lrlctails of u hich u ill be ()n rhe invoicc).
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GOODY BAG PICK.UP
AT AGENCY FAIR
Company Oelegate Goody Bag -

at the Ephl{RA Conference
Sheraton Hotel, Brussels,

June 20O2
wriy ior trrrcrr loLr p'omolon.l(m 

'nrorhc.ompiny d. rSrrc C@d/ Bn8,

ro r licrc ra..'l n3 rroii )
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.t(cpr ,r.t d. 10 :.mr

lf you find thi nt€.e3tin8 thcn conta.r
Be.n.dctte Rog€r!, Gene.al Se<rer&y on 0t6t lOa 6252

or.m.il ro H.rBRo8!r@<r com

F'OTINDATION \IE\T'S
EDITOR \\,{N'I'ED
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I,leasc c()trtact EphMRA for an
application forrn.
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The 2002 Progrlmrrre Cornnr t[ee has cvillu]led ilnd drscussed m;rny

suggesoorls lronr membci s ino ilgenctes lbour rhe conference for 2002
Onc rmportinc decrsron hls bccn made lbor:r rhe lgency frrr ior 2002

A number of mrjor conference sponsor s ind agency frrr cxhrbrrors asked
rheCommilee.fol owrngrhefrr n Arhens 200I. ro cons der open ng rhe
farr co ph:rrmlceLrrical company dc eg;ttcs itnd igency cxhbtors ool/
Thus rgency dcleg;rres who have chosen nor !o book a boorh rplce will
oot be ible rc Jrrend !he fl r n 2002 bur rh s does nor ilffecr trrendilnce
it iny other evenr:lr !he Co ferenCe

Thc lgcnc es who itpprotchcc Ephl.lRA ibour rh s nlir(e. fe r rhirr !he
:l8ency frr should be:tvi lbe only ro rhose cxhbrrng Ephl.lRA hrs
decrded to sr.rppofr rhe rdeil ;lnd n 2002 rhc;rgency fnrr wri be opcn only
!o tho5e igences who rescfve iai booth sp:lcc To frcrlinre bookrng rhcrc
w ll rn 2002 be 3 prrce lcvcls for fr r boorhs
- lhe currenL snndilr d s fg e double spiae
- rhe current smJll igenc/ splce fee ltvar itblc !o those agenc cs

who qurlfyt
- :l new (lowesr) pf ced boorh for one person cons!l!;lnts freellncers

We hope thar frosr l8cncic5 wrll rpprqq 111. :n 5 new nrtrittve - wh ch hil5

come irbo!r beclusc cf ilgcacy feqrres! lf you would lke ro d scuss thrs
furrhr:r plerse {eel free to conrlcr yoLtr ilgenc/ reprcscnrittrves or the com-
m tree AllJn Bowd (ch ' l"1lrl n Hlnrb rn ibowdrtch,gf rnil.rrnhrmb In com)
or ]uIe Bu s -Acquus Reselrch (lburs@acquusrcselrchcom)

llany thrnks
Bernadette Rogers
EphHRA Gcner:rl Secreurry

EphflRA ilre rnos! SrrtefLrl io the .ompin e5 below who heve genef-

o!dy suppo(co the Conference rnd AGtl

SOLE SPONSORS. COFFEE EREAKS

Hartin Hamblin GIK / SGR lnternational
SOLE SPONSORS. POST CONFERENCE NEWSLETTER

Martin Harnblin GfK

SOLE SPONSORS WELCOHI COCKTAIL PARIY

l+G lnfratest + GfK Suisse

!CtT SFCNsOR-i BRLSSI!S 

'ABi-RET 
ITENING,,! -H CAtA D \NEi J5 UNT

IMS Health

CO-SPONSORS EFhr4RA flEDrtvAt EVENtNG 27JUN€

+hMRA, SSRI ,loc., )L-,e! Rrlrr,.r, r,irc.n.rr on c: L:.,

soLE sPo SoRs AGENCY FA R LUNCH 27 JUNE
Taylor N€lson Sofres Healthcare

SOLI SPONSORS , CONFERENCT 8AG5

lsis Research plc

SOIE SPONSORS. CONFERENCE PAD

l+G Health Research

SOLE sPONSORS - LUGGAGE LASTt

CAM

SOtE SPOASORS F NAL CON FER.ENCE ?ROGRA}1T1E

Healthcare Research Partners
SOIT SPONSORS, CD.ROI'I OF CONFERENCE PAPERS

NOP World Health r-er...,...":-.f
Hr".r.( ]; Co ,or,: ii i Hr.{.r |a.15r' !j ,rrt rir r!l

SOLE SPONSORS - CONFERENCE SIGNA6E

lsis Research plc

SOLE SPONSORS CONFERENCE PEN

PsIma lnternational Hedical Harketing Research GmbH

SOIE SPONSORS. DELEGATE LIsT

Martin Harnblin GfK
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MEDI-PRA.GM\ Via Nizza, 152 - 00198 Roma
TEl. +39/06/845551 Fax: +39/06/&41185{l{57
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Internot: wvyw.modlpragma.com
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Dear Colleague,

You hrve now looked rt the brckground rssues relaced !o the fore'lst you

ire abou( to Senerilte Now all thlt rs requrred rs rhe glrnPle t-lsk of crerc

rng rhc foreclst Whrch cechnrqr.re should you use?

lf 7ou look itt thc iveriSe forec:rsrrng packrge n wrll offer you I number

of merhodologres for example

Srngle exponentral Smoo(hrnt

Double exponentral Smootltrng

Box.Jenkrns

Curve fittrng

There mry bc miny more, but whlch rs best You may haYe notrced that

(wrrh the excepoon ofcurve firong) these ire rll descrrbed as Ine3r lore-

cilstrnt me(hods, thrs lust merns chit they arc all bated uPon proJectng

I sLrrrthc lrnel

Bcforc you c;rn begrn to ludge whrch method w ll Produce (he best resul15

/ou ne io constder one finrl rtem ' How stmrght rs r c!rver The dellnr-

(ion of curve i5 l llnc or o'rt|ne whrch grrduall/ devllles lrom ir strrrtht

lrne for some or all of rts lcn$h '

ln rhe rbovc traph the rvereSc Ine passrnt throuth thc d]ti clerrly dev ates

{rom c strarght Ine Lhrs would suSSesi th3t crertrng i forecest based upon

pfolect|n8 i 5trirrtht line would not Produ(e i s;rcrsfrcrory resul! HoweYet

how srrarghr rs thc curvel

Thc average lrne In the ilbove chart conhins 30 observltons 1f you put

rhe numbcrs lrrto Excel ind triph Lhe results you 636 ths6 6g1vg fir llake

the gr3ph acr|ve, salect chitr(.:ldd trend Inc. opllon9 (lck show cquitlon

ind R squired You crn now tesc lhc strrrthrness of the curYe The res(rlts

lor rwo curves rr e rlLus(rilLed bclow

Whrlst the drut iDDeirr Lo hrvc (wo cleirr curves thc polynomr'r Ine lre'l
irrrct o.y Srves.rn 898%'r whr'tt t\e lr.crr I'erd ove t\c !.ln'e perod

provrdes a fit of 8l 2'% l'1o'eover the Polynomial rs trlcking l€vel ri dre

end of the serlei. whrlst thc ictuil s clcirrly nc.eisLng

The lnswer to (h19 srturtlon s to chrrrte the ! me Perlod on whrch the lore_

casc wrll be based In our tr39h ihe'e s:r prolonged PaLeiu rn the centre

of rhe seres vi th Srowth ar crther cnd Srnce the prod!c! rs now t'ow rrt

:rg:rrn rt would be wrse to concenlrlte your ef{or Ls on lhe ir(Ler Pirt ol the

senes However r lrncrr Lfcnd frted to thc lst | | ob!ervrtrons wrll Produce

r fir of 71 8"1. worse chin rhe ljl for (hc over3 dirtr sct In thrs smPlc

rllustrirt on yo! can see lhrt evcn oler i\ 30_monLh Per iod ol tlme rhc cur vc

does not devrrte srgnrficrndy from th€ strrrth( ||nc ln Senerr thrs rs tfue

for :l very hrgh pefcer!ite of shoft term foreci5ts Th€ methodo cgres

avarhble rn your sofcwrre helP /ou !o deill wrth thls srthl !ilrrirton

A srmp e exphn:rcon of erch s Srven below

SinSle Exponential Smoothing.
Th s nrerhoc wer8hts the dlti In lhe tLme serres grr nt most we 8nr lo tnc

mostrecentdrti Thrs scilledl Lcvel .lnd lpPlies Lhc foilownB eqLrition

to 8en€rirLe the forecastYt = ;r

Thrs melns (hrt the sa es l€vel yesterdly w ll be the sime tomorrow or ir

hoflzonL] s(r:rth( ne In over iwo dcc;Ides of phi'miceutcll lorccirst n8

I h:lve no( /cI found r rsc lor (hrs nrethod'

Double Exponential SmoothinS.
Th s rs r utefLrl understifdJble method lt cillcuhtes I leve In thc same wiy

as Srngle Exponent ll 5nroothnt A werthtcd 'noving trcnd sJlsocirlcu'ted

and the combn;rrron of the rwo mechods e Pfolectcd {orvar-d The rcsl:k

rs nrore flexrble thrn J srmPle lrend ind wh lsi cllssed irs neifovcr.lPeroo
r curye nrry bc Senerrted due to rhe wcrthtng of the rrcnd ByseectLng

theb€sthstorca trme Perod ths wrll I ve lery Sood strbLe results

The equrtron for thrs method rsY! = ir + b(

Holt-Winters.
Bo(h of (hc ilbove me(hods Pfoduce I st.it ght lnc forec:rsr. but you may

need to forecast rhe monthly vlrr.I on rbout that Ine The Holt'wrnters

nlcLhod uses Doublc ExPonent irl Smoothrng rs i base, ind (hcn c'lcr'rliltes

sersonrlrty rn (hc hrstorci daur ilnd aPplres thrs to Lhc stri\rghr ne The

rechniquc J ows for:r perccrttlge ol the trend ro bc rppLted lmuLtrPIcil(rvc)

or in rbso ute figure to be lPplred l;dd rrvc) is the teisonrl comPonent

when rhe mtr Lrplcicrve oPlron rt selccted the forecils( should NOT b€

projectcd forwrrd mo.e thl,r 24 months 3t the mix mlm Thrs orethod r5

Inogr ilc(ufirte r] thc l2 to 8 monttr rJn6c

S nce itll d:rh rs seasona remember your :tccoun(rng Pefrod lJrd Chr.rstmrs'

ih s s il most ippropriile method to use 5 mrar results wrll be obti\rned

from Clrss cel dccomposrtron $/hrch fclLUres n som€ soltwilre

Agilrn rh€ equi\(ron for rh15 method rs Y( - Stli ' bt)

In eich ol the lbove equrtronsYt equiLt lhe fore.rst it crch trnre Pefrod il

equi5 (he Level,bt Ls (hc wcrShted (rend ilnd 5t 5 telson.rt) rt cach tme

Perrod

Box-lenkins.
Ths,s sLnrli\r to Holt-\y'nrcrs but rI itlows iddrtonr selsonirlty calc!3

t on5 itrd some modelLnt iJc lrt es

There :rre obv ously mlny mor€ nrcthodo oB es. but thesc lrc the cornmon

ones rnd wril scrvc yoo we!l for shor ( terrn forecrstro8 ol exrsonS Producr

Longer rrnge foreclstrng irnc forccrst ng ol new Products requr'es nrodell'rg

technrques to obtr n Sood rcsults

Thc only rhrng you h}c to do now s check thc rccurilcy ol your lorcclstt
rcgulrr y rr rcrua dr(l become rvr lJble ovc' the fofecirst Pcr od In lhrs wiy

/ou wr I t' ildu:\l y lnrProye your skr 1 rnd deve oP ilccurite unbrilsed forecirsls

I'lay | *rsh you mrny yeifs of Sood forecisr ng

Terry Hardy
Rrdmos Ltd

tcrry@radnros freeserve co uk

l
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The value of rhe EphMRA Foundation Award for 200 |
'.'Fot me, t's oll o quesuon of reliobihty! Before commisstonrng on
lntenet studf, I need to be convrnced rhot I would be able to reiy on
the resirftJ. We need to moke our decisions wtth confdence!"

The projecr for 200I, awarded to
to consider how the results from
wrth an equivalenr study conducte
oyerall objecrives ro rhe srud/ - rhe
''quesrion qualiry" compared between rhe two merhodologies,
and rhe second was to compare "sample quality.. issues.

reseaTch was conducred by P\S\L Research and phone fieldwork
by Marrin Hamblin.

nyone considerint conducdnt
ns. Maybe you are considerint
ice from a phone methodology
e you need ro do some fore-cas(in8 concepr or maybe you are considering

a hybn t-lnrerner rnd parr-phone incervrewi
wrth a such cases, the results from this srudy
will ma bution ro your deliberations_

This stud/ is not goint to answer all rhe questions. Further
research needs to be done! yet the study does provide a useful
foundation for r-rnderstanding the value of ihe Inte.ner as a market
research cool for pharmaceurical research.This study indicared
lhat (he resul[s from both methodologres were equivalent for
cert:trn tfpes of question.Yer for other types of questions there
were sorne differences and, inruirively, many of rhese differen(es
are nor surprising!

EphMRA members and EphMRA Foundarion members shouldal i which wasI ff;::r:
u5ston.

The topic for the 2002 Award is currenrly under discussion. This
trme ir will be joinrly sponsored by borh EphMRA and pBIRG and
the Sranr will be increased ro 70,000 Euros.

Peter U/inters
P\5\L Research

Peter Winters welcomes queries & can be conucted on
PeterW@pslgroup.com

I

r
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Does The Evolution of The virtual rxhibition At A Healthcare
conference Mean The Demise of conference Research?

Ihc \ltu.rl l:rhrhition r:.r rrt.s lt.errrrc
rll tltc l()(l(-rn rl:rr ntc<l(trl ((,nlL.rL.lt((,
( r)nl(r(nrL rust..trrltcrs ( trt ht,ltt tht,
.ll.trtlt l)(ll\ fi!)trng ll rLxr{trs n1r l1ynq..1
lrrlcr)(l llt( t,rhrbrtrort or rnrlct.rl rltr.
(onlcr(n(( htI ttrcrrlr r-tL(.r](l th(. L,\!,nt
Itorr .trc rt(, to r,rrtrltr<t nt,Lrlct t!\(,JrL ll
.trrtlrtr * rtlt tlrt ntI

lh( i | ( \ ( I | 
' I 

) r I I ( 
' 

) t (rl (.(,||)IIIILIII|(.|t|,,n\
h.rr rlc<rr'.Lrt'rl rltr rrtcrl tirr l.rrt.-ro-lirtc
rrr((L|lrt\ \ \ttn 0l tl]l:, rs thc cttrlrrrirrrr rrl
thr rrIru.rl r.rhihirurn ()nlrrrt. t.rhrbiriorr.
,lfc it f{,n\(.nr(Dl rr.t! {r) .llt(nrl \\rtlt{rut
teoqr.rphitlrl or trnrr. lrrlrtlrlrons lrrltrorton
.lr( pr(,\fnt((l tritlr tltt. opportunrtr trr
(()nrntunt(.tr( tr) ir \ i(l(t .lLl(ll(n(c rn(lU(1,
rr)q th(|5( \\ ithoLrt rht ltrrrdr r)r t lr( ri)
.ttttntl \r iri0n.rllr rltr)\(, .r c (linr rlt(.
( r)n l( f( n( ( ( it u\(, th( \ rrlU.ll ( \hrlltr(In l(I

prt'pl;trt tht-rr rr\tt to th( rrltrbrtrrrrt h,rllr
.rntl tlrort rlr'ltq.ltrr rrrtlt lrrnrtcrl trrrr( r.trr
c.ttrh rrlr,,rr ;rrtrrhrrtg lltrt rc rlir:ctr onrrrrc
.rt ,r lrrtcr rl.rtc

\o ttlrh thc ilttr.r(trons ol thr'rrrruttl crrrrr
rrlrr :rrt.rkrtrrrrs srill rrrrrrng rlrt t.rhrhirirrn
It.tlls .trtrl rrrll lhcr corrt nrrt lo \l\n In th(.
luttlr('\\rll l(ts rrrnsrrlcr thr rr..rsonr sl|\
rlrrtt()rs rrr( n(l erhilrrtrons krr rirnrrrr.rl:t
thtnr rr thc D.,r,,,t,rl ',rt.rir<t,,,,1 

$itl] ll)c
c\hiltrlr)r\ lt ir ,Ln rncst.rI thlr' llrrt th:rt thc
r.-rhibttirrrt hull Prrrr rrlL s ;r rrr Ir renrlc
llrcr.din{ cr()un(l lor lro(lt r<tr,rl rrrrtl Iro,
l(\5r()n;tl Inl(r.l(t|(jn lr()nt(,tit)t ltr)lh
lrtrrrrlttlg< rh:rrrng Jnrl prok,srrontrl h<rntl-
rtrq lhrr rs p:rrtrrrrlltrlr irI|lortltnl:rs rl0c.
tors hltr( lt()r( trrrrt:tl;rrl.rblc to t.ux tr)
(()rltD.ln\ f(,pr( t( ntl|I n c r l .L r orttrt,sr llt.tl
tlr(\ h.t\c \lt(n llrr.r trrt.rrr thr.rr hoslrrt.rl {,r

()lli(u ( on)l)llre tlrrr to thc rlr)r( \:t,) t\(.(t.
Irttrrlt irrkrrrn.rtron r.rth;intc irt c-rrortrj

l lrr lr r rrrr lt.ulrrtq Lr r thc rlt m ire ol tht. tlrrli-
tr()n;Ll (\ltil)tlr)n ftrnl]ltt rhc rir.tLLrl ('rnrrrr-
Ir{'n rrtll n()t r( l)llt!(. lh( Jirt,t.rt.rrt rnt.rr.lr
(rrll.to\( tt .r rl i crc.rr| tlt(. \.llllr ,rl
thr erltibrrrorr btrrrrrrl rhc lis tl;rrr ol tlrc

|)oLtorr sill ;rlr\llr.lt.irr tlrt rlr.rrc hrr rntcr-
lt(t|r)tt \l) thl)\r <rl rr. Prrnrtlrnq co lt,rcnrr.,
rL\(irr(lt \(a\r(.\ rlrrrrrltl not trrn.rrlcr thr
r rrlLr.il crhrhitrrrn .t thrrlrt In tlrnrl(nr rt rr rll
lx .in.t\\(l t() (()nli,rco(( r'r:se,trrh prrlirl-
tttg th( oInorlunrtr trr rr.,rrh lt nc\\ !lr(,up
()l 

lr( rlrn itl (-l t(nr(\\((\

\:lrr(.ssa \ltr and (icnldilrc llcssiatr
I llt( li( \c,tr( h

t lr ) ,, Ii t( rcrc.tf( h (() Uk
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The first is one of the fundamentals for good communication ' real-

ising that the response and the message are differenl as shown

in the example belo\ /

A comedian does not stand on this suge and tell the audience he

rs the greatesl he tells jokes and the response follows So tt is

with blnds we can define the desired response but we need

to use our research to help us understand which messages will

achieve that response.

A second and related issue is that marketers are sometimes overly

oprimistic s ol the audience to the key

messaqes. ortunity In the pharmaceutrcal

*orldio u d the recePrveness of the audi-

ence to our messate.

One example is from when the ACE inhibitors were firsl launched

It became necessary to creace change in the clintcian's views of the

mechantsms involved in hyPertension.

For some brands rhe imporunce of these two issues when Plan-

nint communication are underestimtred'

A combinat is often the most eftec-

rive way to The workshoPs should

De In contu communlcatlons agency

Good brand planning processes - in our case Horizon Planning '
contain some fundamenttl stePs outlined below but Prior to
surting Horizon Planning it is essenrtal that the t'ar8et SrouPs

and rh-eir needs have been rdentified and (hat in itself requires

sensitive needs research

The first step rn Horizon Planning is to define the rdeal state of

mind thar oiget group needs ro hold for a successful launch For

each element-ofihis desrred furure we then need to define the

present sttuation ustng research or 50me!|me5 ius! common Sense

,/?
?l r.ldi

In ploning the iransrtion into the future state, Horizon Planning

considerithat we will not leap the gap from present to desired

future in one 80 with one message, but rather than tha! there

maybe a need for sequential learninE.

ln the case of our ACE inhibitor examPle' in order for clinrcians

as a first
erstand t
e system
De Poten!

antiotensin ll.

to change through Premarketint

Downward laddering inrcrrogates usint "What sPecifically?" rype

questions (see i/lustrottonJ

An exomple of the stt'le of questoniog in downu/ord loddetiaE

I i- ^o-r ",. ,r"u I
I lhrs don I

r^o,nr. "!.r a,ne,enr

ReaSOn 1 Reason 2

ls lhe new MOA eg sarely

DT
rfJ 35s?J g?J

Whal spe'Jlttcattl gtres ra!
.alse lat concemt

Whal spat)ttcatti au)Lt u*
dt etenco wdttt's tou'

Wtiat spectrcatty *oito Yot
hale tt lu shoutt la.onvnt.c

you thd MQA ||as taktva.t )

llem l llern 3

The findings from this rype of qualirative research are then quano-

fied to confirm the steps tn the communication ProSramme
Having established these the progress towards the desired future

can be easily monitored.

As we become more aware of the need for Processes such as

Horiron Planning then the message can truly be accepced as the

resoonse we achieve

Kim Hughes
The Planning ShoP Incernational
krm.hughes@planninSshoP co uk

Item 2
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beIween Angloleosrn
and vasro conslrlcllon

I

.t

I
a



Add a'pincht of Opinion Leaders.......
All of us have calked about finding rhe besr Opinion Leaders and
workrng wrch them to mucual advlnc.rge lf rr works well rr will be
a symbror( relationship lastrng many yeals - from molecular
discovery !o che evencual decline and fall rn rhe market place.
Rlrely do they work wrrh a single drug company (for lear of berng
seen rn the pockets of rhac company), bur will assocrate regularly
wich three or four. Wherher rhey lre soughc forAdvisory Boards,
clinical rnals, publicttions. communtcalons programmes or mar-
keting research, their vrews rre valued nnd rncorporilred in rhe
developmenr plan And all berng well rherr views wrll be soughr
post-launch - wrth a posrtive effecr on prescribrng

l'1any drug companres rinr to develop rncernarronal communicatron
programmes. whereas others tailor che programmes co take advrn-
trte of local requiremenrs ls rr ritht to assume thar our cho:en
Oprnron Leader. like salc. can be sprrnkled liberrlly over all problems
to enhance their flavourf

Take Advisory Boards, for example During che early stages of drug
developmenr when rhe stratetrc drreccron has yec ro be defined, rc

rs rmportan( to have i mrx of expenence covering a range of toprcs
And it is nor jusr exper$ rhilr see patien!s Screnrrsts wirh experi.

ence of laborarory work conrribute co a greater undcrsranding of
brand potenrial Later, the focus moves ro rnclude clinical develop,
ment where experts w,rh rrial know how are needed. During
launch planning, the focus changes yet again ro marketing commu-
nrcacrons where broadly,based Opinion Leaders wirh specific
knowled8e of rhe chosen rheripy area become appropriate

And ac this pornt 5pheres of influence become tmporrinr Opinion
Leadef sphere5 of influence are |ke a set of concentrrc circles
each ctrcle reachrng fur(her than the one before Centrally we see
Opinion Leaders whose rnfluence exrends only as far as che local
healrh aurhority In the middle we see those whose rnfluence rs

lmired bl the boundary of cheir own country And at rhe perimerer
we see Opinon Leaders whose rnfluence extends In(ernatronally.

As frr as Oprnron Leaders are concerned, one srze does noc fic all.
and any manufacturer worrh i(s salt must work wirh an exrensive
ream of carefully selecced Oprnron Leaders.

lan Dunham
MMR Internatronal
lan Dunham@mmr-internatronal conr

h

)

I

The EphFiRA General Secretary will be on holiday from 22nd March until 4th April inclusive - ie over Easter.
Any queries about the conference during this period over Easter then please contact Janet Henson

telephone 00 4l 26 4O7 588 | and email hensonschnee@bluewin.ch

UPCOMING MEETINGS AND EDUCATIONAL WORKSHOPS

SUSTAINING CORPORATE HEATTH: Is Innovation Enough?
\()\\'is l..r/ thc rinrc l()r 'l)usinrrs as usual litr thc phlrnurccuticxl in(lustrr. tir.cn bclilrc lhc tra!{ic c\ct.lts (rf Scptcnrbcr
I l. thc in(ltrsrn hlts ltctt un(ler incrcasing prctisurc r() rccogrrizc thcir positr()r'l in thc quest lirr inrprorcntcnt in hunran
hcalth on u srlrldrvrtlc ltlsis

|'hcitr<|ustn-ficesncrr'ltn<|<|i1krcnt(,pP().tuniti(.s.ncrrst:ttl<lrrt|sant|nerrhclt:tritrurs.irrcrcasc<|rc'ltll[(|n'5crt|ti|l\I)la|l
l() j()irr \()ur collcagucs tttttl inrltrstn-cxllcrts it5 \\cl

a (,lpturc. tliscttss. lnd clcl-rarc tltcsc criticll chlrnges lln(l tlrc inlplicttions krr orrr in<lustn.antl conrplnicsr
a llcilr lca(lir)g inclrrstn expcrrs challcr-rgc the industn s srurus (lu() ll()sturc:a u()rk \\ rth pccrs and ctlritonlcni ir) (lcr'(l()ping tactics lnd kcr dccision prtrccsscs ils ths in(lur\tn positions itsclf lirr thc fururc

Featuring PBIRG Pre-Conference Education Series,
PBIRG Interactive Workshops, and PBIRG Agency Fair.

2OO2 Industry Networking Reception, September 23

2002 PAIRG Fall Education Workshop, October 21-23
The Nassau Inn. Princeton, NJ

PBIRG Headquarters,
215/337-93o1 r 1.'1

P. O. Box 75
2r5/337-930

\
5. Langhorne, PA 19(J47 |

-J . WV'W.PBIRG.COM I



rs Janel Henson

tlr Gilles RelaY€

i,lr Ervrin oouvYes

lls Catherine Franeau

lls Semra Grundy

EphMBA

Novartis

NV 0rganon

uc8

Allergan

C hatr

Swilzerland

The Nelherlands

&lgium

UK

Pfmary Becearch, Iettod! I l?.lnlng Commlt'tee,
t{re currenl memb€6 ot the commit'tee are: -

Hoycmb.r A-8 2OOZ - Bru$clr (Contlnuedl
Delegates v/ll leave lhe workshop s/rlh a bener !ndersland ng 0l

. Ouestronna re deslgn and scallng lechnr0ues

. Translaltng research objeclrves rilo methodo ogy

. Sarnphng lheory and slalrslrcs

. Cull!al drfferences Intluefcrng research des gn

. The appl€alon olprolechle and enab Ing technques

. Analysrnq and Inlerpretng dala

. Workrng wtlh agencres

Who should attend?
The lrarnrng couBe rs a med at researche.s wh0 have erlher anendec the Basrc

Trarnrng Course or who have over I year s market research expenence

Convenors & Organiser
Bepresentalrves are cofven ng and ofgar srng lhe workshop lrom lhe EphfvlRA

Pimary Research Melhods and Trarnrng IPBM&TI Commrltee Bob Doug as

lrom Taylor Nelson Solres Catherne Franea! lrom UCB Pharma Janel

Henson Worlshop organrsel

February/March 2OO3 - Repcat ot lniernedlate
Pharmaceutical marketing Research

Course - Conloint and Pricing

I O-1 t Alril 2OO3 - Annual PUR&T Spring
Tralnlng Wortshop, Bruttels

2OO3 - nepeat ol Basic Introduction to
Pharmaceullcal l$arteting Reseatch

AT THE 2OO2 CO FERENCE IH BRUS9ELS WE ARE
ALSO ORGANISII{G THE FOLLOWING WORKSHOPS:

June 2{ - Internet Res€arch: Pushing the Boundaries
Intefnel wofkshops have become an esiab[shed garl ol the EphMBA AGM

agenda over lheiast lew years The locus lor thrs vear s more padlcpalve

lhan In prevr0!s years involv ng delegales c0mpleltng an 0n Ine queslronnarre

bfeak o!l d saussron and [ve debale Fresh loptcs such as advanced melhods

tbradala and emarketrng wrl also be covered Emphasrs w I also be g ven l0

case sludy maler a

June 2tl-25 - Po3itlonlng Getting lt Right-lh s s a tepeal

ol the PBMST aul!mn 2001 !!0r(shop- see ater lor s!nmary ollh s v,orkshop

IN AODITIOI'I THE COMMITTEE HAS
JUST COMPLETEO THE FOLLOWING
PUBLICATIONS

Publication 1-
iilanaging A Harket Research Proiect'
T"e lr.i,ra,e" r,aS t,e,1. -t la qr,va gUaarjir I! !:r" !rarlraaeLr::a :aTlia_j'rar{al
reseafc'e.s aFq 3q.eaci,eSea'an€:s as ;c !000 !'ea:,ae ' -",r :'esea'arIiecls
T'le a n S :i r.Fialg atnn!n aa:ca !r:rll^! l'aci :t :aC ;c e.:!re irei F.:!lecli a'e

'-f:t ine salsiai c. !rar cines Tra PFlrfAT Carmn:ee afe,1 ,c:'1s b'e1 ,tl'
!:n !.t a' ass -iiiacE ii:'t. \!an" 'la-a n G'K a.c;! c. Ne,Sca S:1ie: Fea:hCa'E

Tt !,je an jea cl l"e aa.lr.nls '!e 
:arE'r:,]d€0 as a separait'!r-.d a" .!a -al e

aFeci( sl icm Sealor i'l're aia,rme.l ia ae Jsea rlhef !a,! l-e0.1'3 4'rar(el
reseaTf jne'

r Geofi K]€tsschmar Eli Lillv & Co UK

ilrs Catlry Clerinr Adelphi Be g um

llr Bob llouglas Taylor Nelson Sokes UK

Mr Stephen Grundy Madrn Hambln UK

lls B5rt€l atiaske l+G Germany

Mr Peter Yvinlers

COllillTTEE OBJECTIVES 'to maxrmrse lhe polentral of nele

methods and techniques in Pharmaceulrcal Prrmary Markelrng Research

THE CO]IUITTEE IS OBGAI{ISII{G
AIID PLAI{]{II{G THE FOLLOWII'G
COUBIiES: See EphMBA webs le fof more

deta s ofaLlcoLrrses or cal Janel Henson

or Bernadene Fogers

Aprll 25-26 2OO2 - Geneva - Develop ng and Evo v ng

the Brand - A! the end of the viorkshop delegales wrll understand -

. The key lerms whrch mafteters use In lalktng abo!l and developrng a brand

. HC,w tO galher inlormalton needed t0 aSSeSS any Dadrc! ar markel

. Why understanding palrent ne€ds stales s mporlant In developrng a brand

. Hor producl pos onrng rs supported by message deve opmenl I delvery

. The rmpodance ol post launch lrackrng

J{oyemb€r 0-O 2OO2 - Brussels - Inlermedrale Phamrace!lcal

Markeling Research Course - The Fesearch Too box

workshop 0biectives
TLts course rs oesrgneo as an Inlerrnedtale couISe lo' reSearc'l placl lone'5

who wanl lo develop lherr shlls beyond a bas c underslandrng The course wr I

locus on a vafrely oi reseafch leclrnrqles and appltcatrons fequLrcd by lhe

orolessronal ma el fesearcher

P\S\L Research UK

I

Is Carolyn Fenwhk olfutn Zeneca ts constdenng loining lhe commrltee



( r,)j i)i,ti I 
' ,w,. rir.r)r ii jr r.lr

Publication 2 -
'Research through the Product Lifecycle'

Ti: s r5 31 ,9"u'u 0l lha, lretr oJs r lameo Slraleq c G! de la dcr ytfg aril
Feseafcn nq ll'e lrl L,e.cers 0r Plra:race'"lca Pres;r tlron Prodircis The rLb ,

aal0r ara acaaf !an\ nt {a c-an s cesgnec:c be a gLce lnal LSlfa:este
rnnngrtlFSol nl!e.cg,s 0f p.eSc b fll a 3l-a.maiclrtca procuci lt as0hilr-.
lhls lte lyfes tl markel ne feseltrcn OrC eC:S inal COL C be COnduCteC a.rf r! Itie
le crc e ol 3 lresar -.lron tfa'rnace.rt ca !r0oL',^l

-te inO la[!n_en:s \1 !e s:ai:c a E!l'l,rFA -e-!e.s 3"a Fc!nCa r0n merrlers

0ptions for Training
I{e Jre (urienth in tho pro((5\ of updatint thr "Options tor
Training" dntabasr; ,rgencirs *ill hare probablr rrcoircd a

mailing regarding this. This comprises of ,r list of Mnrketins
Research tourrcs rlilh (ontcnt, venucs, lenglh, pricing and
largel iudi0n(e. This will bt'publishcd prior b the ACM in

lune. lf rour agencl ofterr inr (ourlcs lnd would like to
rccrivr a queslionnaire plca5e (onta(t Bernadclle Rotrrs.

lhr\ \ir' (hc Ihcrn(,'l thc I)R\ll \ut[nrn \\('rL\hof. $hrch r(rrl plll.c ll)
lLrttrh curlr ().lohcr:lrrll \(fl.nrhcr llrlt $l,.lrll lrc'lr rrr cren,rnc s

rnrnri \t(cdh(lc',. l: deleg.rte' lrrd - rpc.rlcrs rn.rnirgc(l l() ,urnn,unl
trJ\cl r.\trr(.lrtrrl\.\$i..rI 'lnl,lr.rI(l dlllcr,ril\cr\rlrc\lr)heithlcrorllcrirl
thrs trcnt *hrih \.t\ !hrtlct(n,c(l hi crtellcnr fru\(ntrlr(rn\ .tn(l lt\(l\
LIthrrlc. untl r.l l Lrs: on.

\\ lt tlr tt rt.rr rlc,rr th.rt rr,'hoLh Jch,rtc,i thc rntlron.ll(e ('t l(Nrt (,nrn{.,r,.1,,(\l

p.rfl (rl lh(j llr\i \e\\ior) \\r1\ \l)crl. rle rgutc'.rn.l .pe.rlcri ]lilc-.rr:recrnr:,rn
]u rdcrlu.rl. \lclilrlr(,I ol p(\ll|,Irn.: llUt xl\o (,rhcr rl r\lron\ \\ere
Jtr.Lt'.cri ut lcn!lh. .u(lt .t'

. I hc rrlrp.rllrnic \tl l\r\rlr(rnIi!r
r lht rfttrrclrtrdnshtl\ hel\\e.| |r(r\rtr(,ntn,.: .rrrtl hr.rnd Jtrelrlrrtrcrrr
. \\llcrr lr'\rtt(\nrn! llt. \ tht'l llrc pn'rluet lrleertlr
. ( r..rrn! Ih. h0rlJirr! hl,'rk' r(,.rrn\c rl .r f)(\rlI(, tn!
r \\ h:rt L|r rrc nrt.rrr | \c $itnl l() (l(' prr\tl(rntnS:iclcrillt(rn rc\citr(h '

r \\ I|ll|l!,l pr'\rlr(r t! \tlrt(' ( l

. \\ h.tt .lr(' lht nrlC\ (rl \ ltrr\ru\ (lU.tlll.t0\ c lt (i LlljJ ltt.ttt\ c

leahnrrltrc\ rrl tJ)c lr(l.c\\ (rl l)o\t rnlns'
a ll(r\\ lo tltrll\ t. rrhether r0ur 1',rtrr'rtrn! r()rlr

a rrrllor'lJr\cc (rl Inlc||ri|l frI|lrtunr(:rl on r lh(' l1()\ Ir tn!
pr,'tcrs rrnrl lh( ro c (rl rlllrfL(ttn! tc5c. !h

Ihe \\,)rl.h,rf iirrl not r.rrrc I lrrolprrrLrl r(!rl)r (,1 lhr llte\ r'l rc\c.rr(h t{r

(('nL[r(l In {nder lo rrrr\. ul .r fx)\tlror]rn! lirf.t nc\\ |]a(l(l (r rn (ic!cl,)l)
rrrcrtt Ih.rrrllrr l\ lrli. r\ In(,rc (\'rrrllt(rtc(l rh.t rhirr. ri (l hclltc nr,rrc

c\(rlrn!: l{rI \rLI lrolcr.ro : rn rrurkctrrr,.: un(l rr,rrl!t l! re\(.rf!h
ll(r$(\er- Ihr rrr'rkslrrp clc.rrll r(l(nrllcd n.lltcn)\ r d efrttcitl .u(cc:\
lirell)r\ l)t)\ruonI)s rc|rrirn\ r (lclt!.tl( itrl. \\ht(ll tr burll oo rrlrd lounLi.r-

lr(rn\ (,1 rnli)rnurr) Ihr. ilelre.rtr: ln rc,l0trc\ \Llll\.ueh.r: rn.rr:hr. li ,:rll
thrnlrJrg- rn(l lnrc !(rnrnrrnr(.rti(rn to rlr.rlr rt sorl

In (ir(ler t() !r\r nlr)rc 
'||rrlclrn!.rn(l t urlrliIl! ra\cilrrh 

Jr 
r( | I c \ \ | ( ) | I il | . x

.llrnLr lr) (,nrtrnue thr (lchllc lh( *,'rl"h,rp $rll bc tL r u!rIl irt lllr
I plt\11{ \ \nnrr.rl( Lrnlcrcnec rI I]rrr'.e1. c,'nl|lleI(It! t'n \l(,n(l.t\ l.l l nr
.tl ll)llll ,rn(l r|r(i r{ i,n luc\rlit\ li .lunc .rl li t)r) \\c h0l1L l(l \rr \(,u
rh!rc' l'l(.r\c \ec thc I fh\lR \ \\!11\rlc 1r)r rc!t\trir|(,n li'r lltr !(,nlcrrnrc-
!\hr(ll rrlrludc\ r.!r\tr.rlr(,n li)rnt\ li'r thc ri,rrl\lt('l lhe si'rksltrl r' llst,
,rfcrr tr, In.rrkclrrl! pcr\('fnel \i, p)cu:e pu,' {nr lhe (lctilil\ t,, \,)ur
\ 1u r l cr ru,.r |)epartnrents

( ath\ ( l('rinr lt(,rrt c(rur\e ror\cnrrr \ rlh
( rrrolrlre Suruert L't [ ( Il [,hlrnrrut
\tlclph r llc.elrr h

r.rlh\ (lLfrrr\ ,/ ildolnhr ro ul

Grven ihe Increased 0 flrcLllty oi ErloDean lra,r'er l0 Bfussels rr lhe gl"l ol llre

Saoena co laose deleqales lhal had expressed ar Interesl n anendrrg llre P'rcr.g

and Conlornl Edlcatronal Semnar ere iaced ,r lh lhe dauft ng prospecl ol s gfy'.

canly ncreased Iravel complex I es wl'en a0nsroer ng ,!hether lo anend lte above

meel ng In the eveni vrllally even'c4e ilho Indrceteo lhe I r.len:ton to anend d d

n lacl Co so and o. the basrs ol lhe coufse assess.r,ent lorrlls the lrade !i to

anend ,!as iu y llsl I ed

Nlany aspecls oi lne course iere faied erceplona l! h ghlt Wh e all ol :he speak
€rS 'ece ved a pa( cu ar y rrqh ralLng Foqef BnceS revre!!Oflhe drilerenl crrcng
lechnrques ava able arC when ID use lhem was cerla 1l,l m!cl. apprec aled
n aodrlon oesprle some lasl mrnLl:e changes Nhch leeoed tO be made ro lhe

ccnlonl .e!re\! DavrdHanoas arira erp analOn 0lconlotnland lhe nporlance ol
carel! y evalLralrrE and cnec{'rQ Ine aitnb!les and whe.e necessary eles
wrlh n ani b,Jles that need lo !e testeC das a so hrghiy regarded

Desprie lrg 66mp'9111y 3f lhe s!blecls colered afd lte .eed for a nrqh degree ol

coacenlralor al the Sceakers nlroduced a varely or I ltereni alrdovtsua arcs

whch feiped manlar. a hrql'level 0l rfletesl and ever pio,qed a hrgh level ol

enlena nmenl none more so lhan the excellenl erefc se sel bV Vo ker Jansseil
Thrs was an iteraclve case stud/. whch y/as a wa'games ererc se on ho!! tc

c0mpele f/ill a Compel l,ve c0npan! Ihal dec,des lo adlusl pf ce l] an el1O11 lO ga n

narkel share The secono guessrng lhat ,,,renl on bet!,,/een lhe cOr.rpelng learns

r usiraled the corfmrtmenl aao rtecs V assoc;aled Ntth lhe Yi ll Io w n As a aesu I

ol the aQonv and lhe ecslasy y,hrch came |rorn the lna verocl al , erc able lo

ccmr sefale a.d or congralL, ale ll.e f/.nels al lhe bar The ererctse cer0nslGled
Ite dangers 0l aggressrve pf ce .educlron rn an atn lo cagt!re volume

i s 'lal,lra ly pleastng ior lhe roomrnee and the organ zers lo I nC thal the eflons
prl r|"l0 such a course:o make l successl!lwere mlch aporecraled bt those r',ho

ailended ndeed Eernd GroDe an expefienced and senlor .esearcher In the

nd!sl commenled lhal lne course |!as cne cl lne best ll.al he had aflenced,r'rnrch

EphtlRA had organ zed prarse InCeed

Ary0ne,r40 mrssed oul on atlenc ng thrs course ri Nclember 2001 ,tri have

aforher opporlunrty lo e lhef aflend lhemse ves or to send other co leaqLres as a

s mr ar colrse r{ | ce reconlened r 2003

Allan Bowditch rlo n: course con,r'eTor ,! ln Dar Locifan ol E[ L ly & Co

Lladr. Hamb r. GIK

bowd lch;d..an nhamb n ccn



l.ledl Fegma - Dr Gtezia Mereu
jolns the Company

fu of November 2001 Dr Gnzia Mereu ioined Medi Pragma in

rhe Intemational Depanmenc Dr Mereu obtained a BA (Hons)

Degree in Modern LanguaSes & lnternadonal Business from an

English Univenity. Over the last two years, Dr Mereu has been

employed by British Airrvays, and she has now ioined Medi

Pragma as an Internatjonal Researcher.

Gnzia! languages knowledge (English. French and Spanish) will
contribute to strengthen further the comPany's In(ernauonal

Depanment, and her area of work will be focused in Particular
on our European Clients. Medi Pragma believe that Grazia's

prolessional experience as well as her knowledte in the qualira'

tive fietd, in panicular on behaviounl analysis, will be a stront
asset for the companp

ALTIS Research Internatlonal and ACS

Alil'ls Rcscarch lntcnrational xnd A(:S nrcrged ()n -l:ln lst
2(X)2 1() b('comc A+A, a lca(ling glol>al llcalthcarc Market
Rcscarch agencl l|(,tlr markct [csc{r(h conlPiltlics hilc
m()rc thiln l2 vclts cxpcricncc in global llcalthcarc \tlrkct
Rcsearch Ihc rrcwl,v formcti c()nrPln]: A+A. is a ptxrcrlul
lntcnrtti()nill llcirlthcarc Rtscarch (;r(tup u'ith salcs ol ovcr
tl M trsl), a pcnnrncnt srall ()f 6t) and olliccs in litrr()Pc
(l.y()ns irn(l Paris) an(l in the t sA (l,{artinsvillc j\c$ -lcrsc\')

n$L Research
Colin Boylan has recendy loined flS\L Researchi exPandinS

e-Research Europe Pnctice as a Research Execudve In the UK
oflice. He holds a degree in Psychology from Universrty College

Dublin and a Masters degree in Psychological Research

Methods from the University of Plymouth. Prior to joininS P\S\L

Research he worked as a Daa Manager in Quinriles.

MltRl xrc dclishtc(l to ilnnounce thc arri\itl of Phil tlone as

Rercrrch l)ircctor Phil hits rcsg)nsibilitics $ithin both c;ttali'

rarire antl qurolitltivc g,ltthal rnarkct rcst'ltrch acnrss lt rriclc

r:rngc ol thcrapr arc;ts l'hil s prtviou\ P()r.iti()llt in(lu(lc llcit(l
(,l llusincs\ lnlo.mtti()n itt Sanoti an<l Pri()r l(),()inillg \1!llll
hr uur':l I)itcctor al lllrtin llilnrl)lrll

vIlRl ills() hus an intcrnltiott:tl ficld antl trb (li\isi(,n ((;11R(.'
(;lobll !titrkctirtg Rcscarch :tntl (-onsultiDli) ln<l PIril llo\c
$ill i^- rcsporrsiblc tirr thc pharm;tccuticlrl scct()r l)hil i:.

suPPonctl br (-llrrc Ai(lukic$i(z rrho has itlsrr just i()inc(l
\l lRl irrlrrr \t:lnin llumblrn l-ltc ntrn-phu)rltctuticrtl sccl()t
ol (;MR(. is lrcitrlccl up hr Paul I)onnellr: l'ilul t\rs llel(l ol
(;k,l)xl l)irt:r (i)llcction xl Rcscrlrch liuropc lthc l:uroPcln
l)ilta (i)llccti()n :rrnt ol 'l<xltl llcsclrch)

Uillilnr Rus:'cll lJSe \tSc Phl) hits rcccntlr bccn prontotcd
\\irhin \lIlRl to llca<j of (Jtrrlitrrivc Rcscarch !l:ln:r8cflcnt
\\rllian) s Drc\ i('u:' rolc qlr Rctcltrch \lan:rgcr at !l\lRl

TNS Healthcare exPands its client
service of f ice an Princeton
Taylor Nelson Sofres Healthcare announces new team members
and some team movers

Following the successful launch of the TNS Healthcare ofllce tn

Princeton NJ, during 2001 - Kate Marlar will be ioining lhe
Prrnceton based team on a six-month secondment starting in

.lanuary 2002rshe will be replacing Stephen Godwin who launched

the office in June 2001 and who now returns to the UK.

David Luery has joined the TN5 international healthcare team in

the US as SeniorVice Presrdent from Inrersearch Davrd brinSs with
him l5 years of market Tesearch experience, he is known for his

expertise in the application of advanced sutistical methods to help

solve healthcare clienG marketint and market research needs.

Patricia Davis also ioins the US team as Senior Vice President

based in the Princeton of{ice, she brings with her a wealth of
healthcare experience having previously worked for TargetRx.

Merck-Medco Mana6ed Care and theToul Research Ortanisation
amongst others. Patricia s new role will utilise her key exPerience
in stra(e8ic markedng research, sales and consulung to (he

oharmaceutical in d usrry.

Martin Hamblin GfK acquires
additional healthcare market

research services
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A
'l'he follor,r'ing agcncics havc ioinecl the F'ounclation since the membership vear
stanecl again in Octobcr 2001:
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Other agcncies joining are :

Arpo, Quality Medical Field, I+c Niirnberg.
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