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Welcome.....

To the first Foundation News - a journal for all market researchers and
we hope you like it. There are articles written by Foundation Agency
Members on topics of relevance to us all as well as some anecdotes and
humorous parts (not intended to be deadly serious).

We would like to carry more advertising in the future and so please

consider this publication for your company services and job vacancies -
we reach about 2000 world wide international marketing researchers and
the advertising rates are very reasonable. Prices and deadline dates are

found on the inside page.

Contributions from readers are welcomed and so please 'Contact Us'
about this. Agency Foundation Members can have their personnel
updates and agency news included free of charge (subject to space of

coursell).
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Agency News

Coming up in April...

EphMRA's Spring Training
Workshop
BRANDING THE FUTURE IN
HEALTHCARE
Luxembourg, 13-14 April 2000

This year's EphMRA Spring Workshop
will bring vou a thivour of the latest
insights and trends on the topics of
DTC and branding, and the
contribution that marketing research
and business intelligence can bring to
these important issues

This intensive two-day event will
combine fectures from a multi-
disciplinary team of experts in the ficld
with interictive practical sessions,
using the latest learning techniques:

» Day 1 on branding will be facilitated
by experts in branding research and
hranding strategy, Tavlor Nelson Sofres
and Interbrand

* Day 2 on DTC will have real life
cxamples trom the USA by experts
from Nelson Communications. and will
address the question on what the
opportunitics are for DTC in Europe
from various angles: the legal side by a
legal expert. the industry perspective
by the ABPL We will also e debating
how marketing rescarch could
contribute. learning from key German
consumer research professionals from
1+,

This workshop is open w EphMRA
member companics and  Agency
Foundation members.  Details on the
web site

Coming up in November

I'he EphMRA Basic Training
Course "Introduction to
International Pharmacentical
Marketing Research”
15 - 17 November 2000, Brusscls
Dewmils and programme  will he sent
aul m April 2000

Contact us

Bernadette Rogers. General

Secretany,

telephone: +44 20 B466 8630
fax: + 449 20 84966 0767

E-mail

TOL3T0. 1357 e compuserve.com

Visit the EphMRA web site

at hup/fwww.ephmra.org

34 Sundridge Avenue,
Bromiey. Kene, BR1 20D,
UK.




Facts and Figures

about the Newslerter publication in 2000
Deadline : 19th May

Copyv/Advertsing Deadline © 11 th August

Copy/Advernsin Newsleuer Isswed @ June

0
o

Newslerrer Issued : Seprember

— —

Copv/Advertsing Deadline : 10th November Newsleter Issued © Decemben

Advertising rates and details are as lollows.

Four colour and B&W ads can be carried. Prices are quoted in Swiss trancs,

| Cluarter page Half Page |  Full Page
B&W 300 CHF 500 CHF | 800 CHF
Four colour N/A 750 CHF | 1200 CHF

Prices do not carry VAT (l.phh”{:\ 18 a Swiss based Association) and invaices will be

ssued in Swiss francs - vou teanster the relevant amount into our bank account

(detals of which will be on e mvoice).

Yearbook 2000

The Yearbeok will once
again be available tor
distriburton ar the annual
conterence in June. All
agency subscribers gee ac
least one bree copy and this
will be mailed in July it we
do nor see vou in Madrid.

[he nexe Newslewer will also be available ar our annual conference in Madrid - see

the web stre tor deails (28 - 30 June 20001, Otherwise it will be mailed o vou.
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L.M Tune. we had the
pleasure ol avtending
the EphMRA

Foundation in.mgULH

meeting n ars,

Dming: the course of
this meeting, a
lively and most
interesting debare
ensued concerning the
reasons for joining the
EphMRA Foundacon
and its Turure direction
and development. As
expressed
ar this
Mmeetng, 1t
IS Lt
strong - and perhaps
conrroversial belich = tha
the Foundaton
represents a real
opportaniny tor
investigation and dehare
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currently present
enormous and critical
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appropriate. [n our
opinion, the Foundanan
thus represents an
exciting and excellent
vehicle 1o .\:,',L'HLiC\ o
investigate critical issues
in an unbiased
enviraniment and o use
E|H.‘ TL\lll[\ ol \lth
Investgations to real,

}ntmiu] effect,

999 was a vear of real
1 L |'1.i“.L'['IIL[1.' to the
medical marker research
industry in general - not
least From a |L'§_:|*-|:.l|:n'1'
perspective JO010) is
likely to continue in the
same vein, with the
introducuon of the new
Data Protection Acts,
European initiarives
with respect to the
protection of patient
confidentiality and real
respondent issues such
as over-researching and
the setting of sensible
incentive levels /

"Lifecycle Management :
Optimising Brand

fﬁ'mdkmu'. Faced wich
such challenges,
appears to us that
Agencies require a
Forum which can not
only objecrivels
mvestigate and debate
these issues bur which
can set, where
JPP“LJ[)]&\ pn!iLiL's and
standards and be a
vehicle via which then
collective vaice can be
heard at the highest level

within the indusor.

AGENCIES and the FOUNDATION

lopics for research by
the Foundauon should
thus continue to be a
the “curting edge” to
arve us all on the Agency
side an mvaluable.
unbiased insight into
the issues we faee on a
d.l”\ I).l\i\_ ]1) \\l].ll
extent does over-
research represent a real
problem amongsi
European docrors? How
are L{(]Lll)l\. ‘[|\L|\ L
respond o requests for
patient market research
dat agamse the

background of the new

Furopean legislation?
MWt are current
INCCNTIVE EXPECTations
tor the various types of
research projecrs and 1o
what exvent, if avall,
can non-hnancial
meentives (e.g. data

feedback? play a roles

A~ stated. these are
very much persanal
views and we would
welcome
teedback/discussion
triom, and

AmOnest

other

Foundation members
(cantacy dewails given
Below!, In the

PN T, W
congratulate the
Foundaton Committed
o an excellent inanve
and look forward o
meeting ous
Foundation colleagues

agzin in Madnd.
Conmac

Barbara Babbage £ Joan
Caodricl ar Medwaare
Audits Led on (44
1795 @ FO208

"Harnessing the Potenuial of
the Internet”

EphMRA Annual Conference
- ﬁadrid - 28 - 30 June 2000

Details of the Madrid events

are on the web site at

http://www.ephmra.org

Performance from launch
through Patent Expiry”

course.
15 - 17 November 2000,
Brussels.




Jack Hayhurst Award Winners
- France, [June 1999

L.nl vear at the EphMIRA
annual conterence the
winnng papes ot the [HH
silver salver plus a cheque tor
TOOM Swiss branes was ;\nwnrul
by Sandia Moalitte
AstraZeneca, Nigel Burrows
front the markenmyg research
company P ERE of Milan and
Williom Tack trom che
healthaare consulane group
Ihe NMartson Jack vonp of St
Louis, Missoun. USA and | high
Wiicombe, UK

Tiw papei. cnniled e
Prath i Our There
Explonng the XL Fiies
descabed how integrnon o
primary market research
enhanced the consrrucnien ol an
mrernanonal terecast model tor
a primany care marker and
which conribuced o 1he
cvaluanion, plannimg and
pnl-\nltil e ot a b
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cnabling sich success was the
recowition, on hoth the et
and consutants” sides, thar clen
and tocussed obyectives were
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expenenced analyst with a track record of

chcked his auro-mousc. The forecast came
up for at least the fifth ume and red. blue,
green and rather sick looking vellow lines
snaked across the fla, wall-mounted screen.
Basle Corporation was simply not going 1o
perform as well as bitcer rivals
BMGlaxoPlough or BayerLillyAventis. And
the two new "super-groups”, Merck-]&J-
Astra and Phizer-Sankyo-AHP were simply
miles out ahead. in sales as well as in
pipeline potencil.

The exccutive pondered his options.
Choosing a new model, the normal refuge
when he sought a more favourable outlook,
was impossible on this occasion. He had
been specifically instructed to use the
formulae that were a critical pare of the
tried and tested 2008 version of MicroSoft-
Vadafone's Exclorator mark [11 Forecasting
Module. Changing the figures was another
alternarive but this would require lots of
explanation and, frankly, he didn't have the

CEQ was up with the latest figures. The
situarion was taking on nightmare
proportions. His boss, Emmu, was
unsympathetic to the fix hole he had dug
for himself and he, he knew, would be left
to carry the can, The last oprion was buta
single mouse-click away.

Click.

He pracrically felt the change in the room's
atmosphere, Holo-Employ was a fairly new
system and not yer thar advanced. its
graphics were jumpy and the girl's face was
less than appealing. Bur at least computer
simularions get right to the point.

"We have your most recent CV on file and
we are confident that your profile fits two
possible opportunities” she trilled. "Phizer-
Sankyo who you know is about to rake over
the People of China's Drug and Chemical
Company is looking for another

working in difficulr siruations for it
aperations in Mexico.” His heart sank.
Pizer-Sankyo might be bad enough bur the
thought of his 11th move in six vears was
pust oo much. And Mexico as well - even
dirtier, more dangerous and even more
crowded than wn years previously. And
what mighr "difficult situations” mean? He
didn’t realty want ro know. He snapped
back into focus - the girl, well. the third
generation cyber-holo-moedel had been
talking and was now looking at him
expecranty.

“I'm sorry” he said: "I must have missed
your uther suggestion.”

"I said that there was also the possibility of
working for one of those agencies thar
provide data and forccasting models to the
pharmaceutical industry. The one we are

working for is located in a nice suburh of
London. with good benefits. an altogether




hichever way

you lcok at it
the use of the
internet in our
everyday lives is
Increasing at a
phenomenal pace
There are endless
statistics quoted that
llustrate this point,
For example, in
Londeon advertising
space the use of
web site addresses
has gone up from ¢
£250.000 to over £3
millicn in the last
twetve months. Even
now we are only
scratching the
surface. In the USA,
the powerhouse of
internet use and
development, 75%
of internet use is
conducted by oniy
34% of the
population. Scope
tor future
development is
enormous. The
medical professicn,
patients and the
pharma industry are

excellent envitonment with job

security. We hear from
previous placements there thae
1018 a good place o work and
GphMRA-20006 rirted o highly
in its nes handbaok” she
breathed in her strange.
mictallic voice, almost as if the
concept of a positive situation

was too dithicult to convey.

The exee shifted the weight in
his chair, He'd heard cnough.
He knew whar he had o do
and staying where he was
simply wasn'can option. He
sighed and, reaching for the
mouse, dialled inco Internet
Mark-0 and pulled up a real
estate map of Mexico Ciry,

Stephen Godwin - Taylor
Nelson Sofres Healtheare

Internet research
offers speed and

convenience,

but what about quality?

all adopting the
Internet at an
exceptional rate. Over
recent months we
have seen a
profiferation of
information and
service sites for both
doctors and patients.
We have been
monitoring doctors'
access and use of the
Internet over the last
year, and have naticed
a significant increase
IN uptake over even
the last few months
We have also
witnessed many
companies introducing
internet based
services. These
Include access to
healthcare
professionals and
consumers, and offer a

Hope members of the
Foundation received their
pack of 10 complimentary
Lexicons. It is a very
useful booklet - over 50
pages long - and is
available to non members
at 10 Swiss francs each - 6
Swiss francs each to

Foundation members.

bewildering array of
services and
applications, scme of
which offer access to
thousands, If not
hundreds of thousands
of patients

believe that we are

now at the stage of
Internet development in
healthcare market
research where net
based interviewing is
fast becoming common
practice, Yet as a novel
approach it is still
experimental, and the
ground rules for good
practice have not yet
been established. To
me the key advantages
of internet research are
quality and speed
Cost is often quoted as
the third key
advantage. but in the
short term at least
Investment 1s required,
not just in software but
maore importantly in
bullding databases of
potential respondents
One only has to look at
companies, such as
Amazon.com to see
that even market
leaders in e commerce
are having difficulties
making meney. They
have Just announced
losses of $§ 185 million
n the last year

peed of turn around

is indeed a key
advantage in today's
competitive
environment, but this
should not. and need
not, be at the expense
of quality or
convenience. In cne
sense quality can be
enhanced by the use of
web based

nterviewing.
Questionnaires can
have logic checks built
In so that contradictory
or out of range
responses are not
allowed, and complex
filters can be
administered without
the intrusion of
interviewer based
arror. However. quality
Is more than this, 1t is
also about ensuring
that we have a
representative sample,
and that respondents
are recruited in a
rigorous way. Simply
posting a
questionndire on the
net and inviting eligible
respondents to reply is
asking for problems
This approach runs the
risk of self selection
blas. and we may not
aeven be sure that we
have bona fide target
group respondents
Using existing patient
databases may or may
not be indicated
depending upoen the
selection criteria for
those patients. So for
example, conducting
research amongst
diabetic patients who
have themseives
elected to join an
nformation service on
ciabetes is likely to be
biased as a resull. The
principles of good
research design,
recrutment and
validation which have
been the bedrock of
market research
practice for years,
should continue to be
Important
considerations for
research. As
professionals we
stoutd work hard to
ensure that guality
standards are upheld
in the work we do
whatever the
approach,

Bob Douglas - Tayior
Nelson Sofres
Healthcare



(Mis-) Understanding in
transcultural research settings:
Selected Anecdotes

Market research s abour anderstading

Wihle sharing this basic nonion with most
of vour, sonte nay also jom i the
perception that global sirireg mechical
muarkecng research s aboun the Likelihond
ot bhang understond scross mulacalioral
settings 1 tme sl comes This g
mich more challengmg Gues

Ot course, EphMILA members e prowd of
our abiiim w cope with the relared 1ssues in
nur daily work - i nost cases at Jeast
Honvever, even atter 24 vears 10 rhe business
D finding mevselt i sinnariens beadng
e, Most ol them are st tun others leave
me thimking: Fow muoch dowe really
understands

Fes hkelv s o dhan we, our requesis and
aur cient s preparations will be understond -
Our Furopean chentand | Lradd spent nwa
davs ot in-depeh exploranon alsant presem
treatment practices amoty Korean
spectalists This was perlormed in astudio

inaregional Nefd service provider in Seoul

W hen the time camie tor us to say farewell,

the Korean research executive started

Povwing in brone of o

WYINE | hope my
work has been
usctul for vou

He howed once more, very deephy and then
agan, even decper. Finally, winle standing
i a steeply rechned posioon, lnoking o the
floor we heard him muieer,

e T
© " Lam teeling so
{much ashamed by 5
working for
forcipners” L

He tuned. without leoking ac us agun, and

[l the seene

Fadav, Tam sill wondenng whether he was
referning o my Furopean dient, o mscll
A5 L POECIEN AgENCY O Lo hlis expatilg
Anghn-Saxon boss - or ihe lack ai

GPPOIIIIITY TO ST s atonal industry!

Misunderstandings wre nor the e usive
domarm ol mercennnentat relanonships
[ncerdsaplimury teans composad by
medical and pharmacolagical saense
technicans, busiess admmistranons, sales
and marker research stall can also cresre
therr own pardcular ser ups o

!'111\[1[1(1('[\l.lﬂdlﬂéﬂ“\

W presented ihe results of o handling tese
with delerent reconsurunnm devices and

procedures amany nurses amd physicans |

ALSRT B b R
I Rk} l'\'apllI]L!LI]l\ Ireemn e rass 1 conntoies
| he cutcame was exactly dlear. One of the
turee protony pes fared much berer, whereas
the other two received quite Tow scores and
drew ety ariticsme Lhe tension mthe
meeting room had gone, and the post

presentaton atmosplicre seemad relived

Froallv, one techniaan trom the clients

merdisciphinany asked doubully,

“Are these resulis
really rrue?”

s !
A "Teuth is not my business
Sir, We are dealing here wich
' probabilities and likelihood oniy. We
may he wrong by sampling or
staristical error, of course,
these results are quite P

likehy

Qb ondv | iad sensed whar dhiscussion
wnd Turther written correspondence tha

slly answer would have troggered off - all
Jue o devaluatng the worth ol a market

research study for noc heing orad

Foran mnovaose fiboin gluc be
demonstrated o asample of thorae and
ceneral surgeons m Bewing aned Shangha
we requested than the Tocal studio provide a
Large chunk of tresh liver. Wew inted the

imtervieser W demansoare the apphaaton

Marthias Fargel
Managing Director
psyma international medical marketing
research GmbH, Ruvckeosdort

Nuernberg, Crermany

By

ot the glue and
(l‘.L \;‘LxL! .IHLI
'\”‘lLJL\- ol th
elue during the

AU l'\

Char Chinese coumerpart didn o rant o
crut fax [or these speciticanons unil aroun
2 hours ler, Froallv, we tecened e

reply,

"W have been trving

hard te find a source of human

o A 5 L
: *liver for vour purposes tor thar day,
. qualianve study with g ol ol

Seems ditficalt, May we use a pig

iver, mnstead * /

Pt sinee then, we have heen rrving o be

cven nrore specitic wath owr specitications!

sl out tables or pills Trem the
manufaciurers ongmal packagmg o wideh
spread i many ot the developmg conneres
s s onundy @ resul ol the himaed
|!uu}1.m power of local [ERYBISHE paving ter
thernr medicmes themselves, While some
ol manubiacnurers are meeung this
denrand by offering minr packs wi vwo oy
four units only Gometimes illustraced with
protograms fer the indicanons, vlobal
pharmaceunical compames mainon thar
standardised blister size thronghou the

worrdd - wth mxed resules

We lunve Tearned thae singling ou drugs
fromm nniginal packages mothe pharmacs

seems 1o be correlared with the madence ot

‘
Ciearertes sold on wones by -one basis by

lvcal sireet vendors = 1 usetul indicane

W hen nbserving the pracuce ol \inglmg
out. we alsn found awide spiv 1 sale of
prosumed RN drigs by tar less athorsed
outlets These mcluded those such as
normal retatl shops, kiosks and even srree
vendors e scemied less surpnsing o fiond
ant-durrhoca produces annbiones and
arvilgesics o then drug collecnon
FHosvever, cven more surpristig wis
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AzyX already has offices in
Belgium, Germany and Portugal.
| The company is expanding into
Eastern Europe this year. then to
most other Western European
countries in the medium term.

oEORHAEME E® BERVICES

AzyX, a revolution in
- market information
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Agency News

Isis Opens Its Third
Office in the United States

Isis Research has expanded again wizh o
new office in Marvland, locared less
than 30 minutes from Woishington,
DC.

Gerarda Collins, President of US

Damesric Research is heading up the

affice with a team ot 6 prafessionals

This office will be rus[mn\ihlu tar 1le Letters
exccution of business carried our in
and for domestic US Pharmaceutoal
Companies. The address is: s
Research, Quarry Park Place, 4173
Guilford Road, Columilia, MD 21006
Tel: (1) 301 317 1000 Fax: (11 301
315 1262 F-mail:

Geollins@ sisrescarch.com

I'he Newsletter is happy to
receive letters and comments
from readers - these will be

published if appropriate.

Isis Americas, which was opened 10
1998, is now three offices strony. T
Isis Group of Companics now has 13
offices world wide,

For further information please contac:
Kirstie Mackenzic on (44) 20 878N
R819 or c-mail:
Kirstiem@isisrescarch.com

New Research Director for
Isis Research Asia

Nare Yares from lsis Rescarch is moving
to Hlong Kong 1 his newly appointed

role as Research Director - Asia.

Mare moves alter eighreen months as
Counery Manager tor fsis Slmnghai
Stare helped ser up the new otfice n
Ta9n Ongmally Mare joined Lsis
Researchn 1990, working tor the

[nternatonal Therapy Munitors Group.

I s new role Mare will be aiding Dean
I dwards, Remonal Managing Dircctor
for Aste servicing new and existing

. 1I’\ [RERY

For turther miormation p|L‘.lM.' contact
hirstie Mackenzie, PR Manager on (44)
23 RTSE 8819 or ¢-maal

Kirstemidisisresearch com

News About Your

Company??

I would be great o leature updates here
just send themt o the Newslerter (see
Contace Us tor the next edinon.

Mugshors and photos welcome.

The EphMRA Foundation Newsletter is available to all EphMRA contacts.
Articles are accepted from EphMRA Foundation members (unless by invitation)
- these articles do not necessarily reflect the views of EphMRA. News about
agency personnel can be included free of charge for Foundation members.
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