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About EphMRA 
 
EphMRA Vision: ‘Creating excellence in professional standards and practices to enable Healthcare 
market researchers to become highly valued business partners’. 

The purpose of EphMRA is to develop and improve standards and techniques in Europe for market 
research in the field of health and healthcare, and to strengthen the role of the Association in the relevant 
decision-making processes in order to support its members in their international activities and to create 
transparency to the general benefit.  Our mission, aims and objectives are shared by our sister 
organisation in the USA, the PBIRG, in order to ensure mutual benefits to all international healthcare 
companies. 

EphMRA assists its members to: 

• Improve strategic decision-making throughout all member companies. 
• Enhance the image of marketing research by improving techniques and methods in 

pharmaceutical marketing research and drives suppliers to provide cost effective solutions. 
• Provide recognised standards by continuously supporting and actively participating in establishing 

high levels of standards and quality control in pharmaceutical marketing research. 

 

About EphMRA 2010 
 
In these times when there have been frequent announcements in the media about economic problems 
across the world, it would be easy to feel gloomy and wonder where our industry is heading.  
 
Yes, times might be tough - but there are always opportunities: If we focus on sharpening our tools, 
honing our skills and adapting to our changing business climate, we can significantly improve the insights 
and guidance we offer our customers. 
 
Against this backdrop, EphMRA announces the 2010 conference will be held in Berlin. 
 
At the geographical centre of a growing Europe, Berlin is the gateway between East and West. As the 
capital of Germany, it is highly dynamic, cosmopolitan and creative, allowing for every kind of lifestyle, 
offering many opportunities just waiting to be seized. Business, science and research are tightly 
interwoven into its’ day-to-day fabric. Numerous small companies with a wealth of creative energy offer a 
creative and innovative environment from which the “bigger players” can benefit. Given the innovations 
and dynamic changes which have shaped the Pharmaceutical Industry and its supporting companies, 
Berlin provides an appropriate setting to look to the future in a positive way. 
 
While the city has undergone possibly more change to its economy and political infrastructure than most 
European cities in recent times, it has emerged as a vibrant, exciting, energising and “cutting edge” place 
to be. “Berliners” have adjusted to the dramatic events of the past, in particular, the fall of the Berlin wall 
in 1989 just 20 years ago by re examining the needs and aspirations of its citizens, developing and 
executing a well designed, forward looking strategic plan, and encouraging entrepreneurial flair.  
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The Pharmaceutical Industry itself needs to adjust to the significant political change that lies ahead in the 
world’s largest market, the USA. With the Democrats committed to reshaping the way healthcare is 
provided to millions of Americans, while at the same time aiming to reduce the overall cost of healthcare, 
many believe the “knock-on” effect will be to squeeze company profits and increase the amount of 
generic prescribing. This change comes at a time when more and more people, both physicians and the 
public at large, are becoming disillusioned, even hostile towards our industry. This is not a good scenario 
within which to “win friends and influence our customers”: Market research must become more proactive 
and help to set out a framework for minimising the impact of these issues as we go forward. 
 
As market researchers we need to think ahead and help management focus on opportunities to offset the 
impact of future developments. We have to closely monitor our market environment AND HELP PLAN 
THE INDUSTRY’S NEED TO CHANGE, not just in the USA but worldwide, in order to remain “one step 
ahead”. 
 
With all these issues needing to be considered the 2010 Conference will focus on four main areas: 

› How can we adapt to survive and meet the challenges which lie ahead - who will make them? 
› How can market research help identify the right target customers in this changing landscape? 
› Pushing the boundaries and experimenting with new methods and approaches, challenging ‘why 

we do it this way’ 
 
Will there still be a place for traditional methods of data gathering such as face to face interviewing? What 
will its role be given the online forums, social networking and online interaction arenas.  
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Contacts 
 
 
Conference Venue 
ESTREL HOTEL & CONVENTION CENTRE BERLIN 
Sonnenallee 225 
12057 Berlin, Germany 
 

Tel:  +49 30 6831 22566 
Fax:  +49 30 6831 10000 
Website:  www.estrel.com  
 
 
 
EphMRA General Secretariat 
Kindly contact the EphMRA General Secretary for any matters related to the Conference Programme, 
and to EphMRA Membership. 
Bernadette Rogers 
351 Mottram Road, Stalybridge,  
Cheshire SK15 2SS, United Kingdom 
 

Phone: +44 161 304 8262 
Mobile/Cell:  +44 7904 836 008 
Fax: +44 161 304 8104 
E-mail: generalsecretary@ephmra.org  
Website: www.ephmra.org 
 
 
 
EphMRA Conference Organisation & Sponsoring 
Kindly contact MCI Suisse SA for any matters related to the Organisation of the Conference and to the 
Sponsoring. 
MCI SUISSE SA 
Laetitia Slottved & Véronique Zurfluh 
Rue de Lyon 75, P.O. Box 500 
1211 Geneva 13, Switzerland 
 

Phone:  +41 22 33 99 636 / 637 
Fax:  +41 22 33 99 601 
E-mail:  laetitia.slottved@mci-group.com or veronique.zurfluh@mci-group.com 
Website:  www.mci-group.com 
 
 

http://www.estrel.com
mailto:generalsecretary@ephmra.org
http://www.ephmra.org
mailto:laetitia.slottved@mci-group.com
mailto:veronique.zurfluh@mci-group.com
http://www.mci-group.com
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EphMRA 2010 Sponsorship opportunities 
 
We are pleased to propose various sponsorship and advertising opportunities which should allow you to 
have a maximal exposure to potential customers and to highlight your commitment to the field, as well as 
contribute to the success of EphMRA 2010. 
 
Each Sponsor will be acknowledged in the Printed Conference Programme and on the 
EphMRA 2010 Website, and can also feature in the Advance Programme if the 
commitment is received by 15 October 2009. 
 
 
All prices indicated are German VAT (19%) excluded (will be added on the invoice). 
 

1. Publications (based on the number of registered delegates) 
 
The sponsoring of the Publications gives the opportunity to promote your company and product/service in 
a very prominent and visual way: 
 

› On the cover page: “The printing of the item is kindly sponsored by Company name” + Logo 
› In the Sponsors’ section of the Website: Company Name + Logo 
› The Sponsors will be thanked during the Conference on a slide as well as during an official 

announcement. 
 
Conference Programme CHF 16’900.- for exclusivity* 
 CHF 11’900.-   
The Sponsor of this item will also have the possibility to publish an advertisement on the back cover page 
of the Conference Programme. It gives the Sponsor an excellent exposure as it is the main document 
used by all the participants through the Conference. Exclusive sponsorship prevents other companies 
from inserting an advertisement in the Conference Programme. 
 
Agency Fair Guide CHF 9’900.- 
The Agency Fair Guide is inserted in the badge holder, it is thus very visible at all times by all the 
delegates. 
 
Delegate List CHF  9’900.- 
The Delegate List will be distributed to each delegate in the Conference bag. It is very often kept by the 
participants. 
 
 
EphMRA 2011 Call for Synopses CHF 9’900.- 
Delegates will keep the Call for Abstracts even after the Conference as they need it to prepare their 
abstract, which means a longer visibility for the Sponsor. 
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Post Conference Newsletter CHF 9’900.- 
The Post Conference Newsletter is mailed directly to each delegate after the Conference. It is thus a 
direct marketing. 
 
EphMRA 2010 Website CHF 11’900.- for exclusivity* 
 CHF 3’900.- for shared sponsorship  
The Sponsor(s) of this item will get a banner on the EphMRA 2010 website (Homepage and Sponsors’ 
section) and will get a direct link to their website. For exclusive sponsorship, the company is allowed to 
publish any text on its part of the “Sponsors’ section”.  Sponsoring this item provides a high exposure as 
all the potential delegates go through the Website in order to register. 
 
 
* Exclusivity on a first come first served basis. From the moment a Sponsor has requested the exclusivity 
sponsorship, the shared sponsorship will no longer be available. 
 
 

2. Advertisement & Inserts 
 
2.1. Advertisement in the Conference Programme 
 

› A4 whole page advertisement 
 

The Programme is one of the most used documents, as delegates need to read through it several times a 
day. A colour advertisement will therefore be visible. Moreover, the A4 size of the advertisement allows 
the Company to advertise via a large space. The Sponsor will have to provide a high definition document. 
 
Inside Cover (2nd) or Inside Back Cover (3rd) page - in colour   CHF   6’900.- 
Outside Back Cover (4th) - in colour*    CHF 10’900.- 
Any Inside page - in colour    CHF   4’900.- 
 
*Only available if there is no Sponsor for the Conference Programme. First come, first served basis. 
 
 
2.2. Inserts 
 
This year EphMRA is offering all companies the opportunity to place items of literature in the delegate 
bag. This is open to all. The items should be A4 or A5, and a 4 page leaflet is the maximum size. 
 
Included in the Conference bag, the inserts will be seen by all delegates. 
 
Inserts in Conference Bags CHF 2’900.- 
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3. Promotional Material 
 

› Company’s Logo + Name on each item 
 
Delegates not only have those items with them during the whole Conference, but also take them home, 
using them at the office, the notepad in meetings, etc… 
 
Conference Badge Holders CHF 4’200.- (Kindly note this is the HOLDER and not the 

name badge). 
Pens CHF  5’000.- 
Conference Bags CHF  13’000.- 
Notepads CHF  5’000.-  (A5 notepad with Company Logo in the 
   background as watermark). 
 
 
Note: The above prices include the production cost as well as the sponsorship fee. The production of the 
items above is taken care of by MCI Suisse SA, and no items provided by the Sponsor will be accepted. 
 
 

4. Services 
 
4.1. Signage CHF  7’000.- 
 

› Company Logo + Name on specific signage boards (the ones mentioning the programme). 
 
Delegates pass near the signs the whole day during the Conference, also reading them in order to find 
their way. The signs remain throughout the Conference, and thus mean a very good exposure for the 
Sponsor.  
 
 
4.2. Relax Zone with Wi-Fi CHF  14’900.-  
 

› Including Wi-Fi connexion 
 
The Sponsor will benefit from the Company Name + Logo on the signage board indicating “The Relax 
Zone with Wi-Fi is kindly sponsored by …” The Relax Zone with Wi-Fi is a spot highly appreciated by the 
participants. 
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5. Other Sponsorship Opportunities 
 
 
Welcome Reception CHF  8’900.- for exclusivity* 
 CHF 3’900.- for shared sponsorship 
Company Logo + Name on the Voucher. Possibility for the Sponsor to place a sign board at the entrance 
door (board to be provided by the Sponsor). Acknowledgement of the Welcome Reception Sponsor on 
the Social Events part of the Website. 
 
 
 
Evening Event CHF  16’900.- for exclusivity* 
 CHF 4’900.- for shared sponsorship 
Company Logo + name on the Voucher & on the Menu (displayed on each table). Possibility for the 
Sponsor to place a sign board at the entrance door (board to be provided by the Sponsor). 
Acknowledgement of the Evening Party Sponsor on the Social Events part of the Website and during the 
Evening Event. For an exclusive sponsorship, 3 free invitations to the Evening Event will be provided. 
 
 
 
Coffee Breaks CHF  3’900.- 
Coffee, tea and snacks will be served daily (morning and afternoon) between the Conference sessions to 
all delegates in the Agency Fair. The Sponsor will be acknowledged on the Coffee Break signage posted 
during the whole Conference and at all Coffee Break stations during the sponsored Coffee Breaks. 
 
 
 
Lunches CHF  4’900.- 
Lunches will be served within the Agency Fair Area. The Sponsor will be acknowledged on the Lunch 
signage posted during the whole Conference and at all lunch stations during the sponsored Lunches. 
 
 
 
Closing Cocktail CHF  4’900.- for exclusivity* 
 CHF 2’000.- for shared sponsorship 
Company Logo + Name on the voucher. Possibility for the Sponsor to place a sign board at the entrance 
door (board to be provided by the Sponsor). Acknowledgement of the Closing Cocktail Sponsor on the 
Social Events part of the Website. 
 
 
 
* Exclusivity on a first come first served basis. From the moment a Sponsor has requested the exclusivity 
for the sponsorship, the shared sponsorship will not be available anymore.  
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6. Sponsorship Opportunities Summary 
 
Item  Price (excl. VAT 19%)  S* / J** 
Publications     

Conference Programme (Exclusivity)***  CHF 16'900  S 
Conference Programme (Shared Sponsorship)  CHF 11'900  J 
Agency Fair Guide  CHF 9'900  S 
Delegate List  CHF 9'900  S 

EphMRA 2011 Call for Synopses  CHF 9'900  S 
Post Conference Newsletter  CHF 9'900  S 
EphMRA 2010 Website (Exclusivity)***  CHF 11'900  S 

EphMRA 2010 Website (Shared Sponsorship) CHF 3’900 J 

Advertisement & Inserts    
Inside Cover (2nd) or Inside Back Cover (3rd) page - in 
colour  CHF 6'900  S 

Outside Back Cover (4th) - in colour  CHF 10'900  S 
Any Inside page - in colour  CHF 4'900  S 
Insert in Conference Bags****  CHF 2'900  S 

Promotional material    
Conference Badge Holders  CHF 4'200  S 
Pens  CHF 5'000  S 
Conference Bags  CHF 13'000  S 
Notepads  CHF 5'000  S 

Services    

Signage  CHF 7'000  S 
Relax Zone with Wi-Fi  CHF 14'900  S 

Other Sponsorship Opportunities    
Welcome Reception (Exclusivity)***  CHF 8'900  S 
Welcome Reception (Shared sponsorship)  CHF 3’900  J 

Evening Party (Exclusivity)***  CHF 16'900  S 
Evening Party (Shared sponsorship)  CHF 4’900 J 
Coffee Breaks  CHF 3'900  S 
Lunches  CHF 4'900  S 

Closing Cocktail (Exclusivity)***  CHF 4’900 S 

Closing Cocktail (Shared sponsorship)  CHF 2'000  J 
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* S means Sole Sponsorship Item: The Sponsor has its logo on its own, on the sponsored item. 
 
** J means Joint Sponsorship Item: The Sponsor shares the space with another Sponsor. 
 
*** Exclusivity on a first come first served basis. From the moment a Sponsor has requested the 
exclusivity for the sponsorship, the shared sponsorship will not no longer be available.  
 
**** Sole Sponsorship Item per insert. There might be several inserts in the Conference bags. 
 
Important: Exclusive sponsorship prevents other companies from inserting an advertisement in the 
Conference Programme. Until 12 November, requests for exclusive sponsorship will prevail over 
requests for shared sponsorship. As such, no confirmation will be sent for shared sponsorship 
request before 13 November.  
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Payment and Conditions 
 

1. Payment conditions     
 
All prices indicated in this document are German VAT (19%) excluded. 
All payments must be made in Swiss Francs (CHF).  
Payment is due within 30 days from the date of the invoice. 
If the invoice remains unpaid after 30 days then a late payment penalty fee is applied as following: 
     

Invoice Amount Penalty fee added 

CHF 0 - 1’000 CHF 100,- 
CHF 1’001 - 5’000 CHF 250,- 
CHF 5’001 - 10’000 CHF 500,- 
CHF 10’001 and over CHF 750,- 

   
If the invoice remains unpaid after 90 calendar days the membership is withdrawn.  
 
Payment by bank transfer at MCI Suisse SA 
MCI Suisse SA, UBS SA - Rue des Noirettes 35 - 1211 Genève  
Account N°: 240-369.393.00U 
Swift code: UBSWCHZH80A 
IBAN CH94 0024 0240 3693 9300U     
 
Payment by Credit Card 
For payment by credit card, following details will be needed: Cardholder’s Name, Card Number, Card 
Expiry Date, Card CVC. 
 
 

2. Cancellation conditions 
    
Cancellations and changes to your original booking must be made in writing to MCI Suisse SA. 
Until 15 February 2010, 50% of the total cost can be refunded. 
From 16 February to 15 March 2010, 25 % of the total cost can be refunded. 
From 16 March 2010, 100% of the total cost of each item will be retained. No refund will be possible. 
 
 

3. Technical information 
 
Kindly note that for all the sponsorship items mentioned, further technical details will be provided to you 
upon reservation, confirmation and payment of the given items. 
All the items are produced by MCI and EphMRA. No items can be provided by the Sponsors.   
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Conference venue overview 
 
 
 
 
 
 
 

 

 

 
 
ESTREL Berlin, Hotel & Convention Centre 
Sonnenallee 225 
DE-12057 Berlin 
 
 
 
Under the motto “Meeting, Living, Entertainment - Everything under One Roof” the Estrel Berlin, one of 
Europe’s largest convention, entertainment & hotel complex, offers excellent conference possibilities in its 
multifunctional Estrel Convention Centre, and a 4-star-plus service at the Estrel Hotel.  
 
The multifunctional, fully air-conditioned Convention and Conference Centre was opened in 1999 and is 
equipped with the latest communication and technology. It is accessible from the hotel directly via the 
“Rotunda”, a glass bridge. The interior of the Estrel CC provides a warm and welcoming atmosphere with 
its modern but timeless interior design. 
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Dates to remember 
 
 
 
15 October 2009 Deadline for sponsorship booking to appear in the Advance 
 Programme. 
 
12 November 2009 Deadline for presenting an exclusive sponsorship request. 
 
15 March 2010 Deadline for cancellation of any sponsorship items. After this date, no 

refund - even partial - will be possible. 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 




